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VANE DECLARES 
CONTRACT WITH 
DEALER UNSOUND 


Protests Present Arrangement 
At Final N. A. D. A. 


Session 


Chicago, Feb. 2.—Speaking 
at the fifteenth annual con- 
vention of the National Auto- 

mobile Dealers Association, 
which was brought to a close 
at the banquet in the Palmer 
House tonight, C. A. Vane, 
general manager of the or- 











ganization, drew. applause 
“+ when he expo on deal 
(ee mp to 
' t Conditions. 


that the present dealer 
(Continued ¢ on pm Page | 15) 


DODGE SALES SPURRED, 
| DEALERS REPORTING, BY 
~ SHOWS IN KEY SECTIONS 


Chicago, Feb. 2.—Telegraphic re- 
ports from Dodge dealers in key 
sections of the country indicate that 
the new Dodge six and eight for 
1932 are being received at the local 
shows with the same enthusiasm 
that marked their introduction in 
New York, 

Milwaukee, Louisville, Philadel- 
phia, Omaha, Buffalo, Los Angeles, 
San Francisco, Brooklyn and Cin- 
cinnati all reported a larger attend- 
ance at their local shows and greatly 
increased sales of the new Dodges. 

Typical of the tenor of each report 
is that received from Bishop, Mc- 
Cormick & Bishop, Brooklyn, which 
states that the 1932 show, although 





(Continued on Page 14) 


HUPP DEALERS TO HEAR 
BURRUS AND HANNA 


Co 


Chicago, Feb. 2.—Hupmobile deal- 
ers from throughout the Middle | 
West will gather tomorrow noon at 
their annual luncheon, where caer! 
will be addressed by factory’ offi- 
cials, including DuBois Young, pres- 
ident; C. D. Hastings, chairman of 
the board, and Rufus Cole, vice- 
president in charge of sales. The 
event will be held in the Tower Ball- 
room of the Stevens Hotel 

Other speakers who will italk to 
the sales forces will be Phil S. 
Hanna, editor of the Chicago Jour- 


(Continued on Page 14) 














Chicago Show Sales Reported Above 1931 Level 


With Attendance Figures Off for First 4 Days 
‘COLD WEATHER 


Entered as pores class matter Aug 27, 1925, ey 


¥., Under Act of March 3. 1 
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CONGRESS PLEDGES 
FAIR PLAY IN TAX 


Washington, Feb. 2.—Federal law 
makers, now engaged in the task 
of devising revenue legislation to 
balance the national budget—pro- 
posal being a special excise tax on 
automotive products—are under no 
illusions as to the fundamental 
economic importance of the auto- 
mobile industry. Assurance of this 
fact has been given members of the 
board of directors of the National 
Automobile Chamber of Commerce 


(Continued on Page 15) 


ILLINOIS CAR, TRUCK 
SALES IN JANUARY 
DOUBLE DECEMBER, ‘31 


<fepringiield Wi, Feb, 2. — Figures 


’ have just been announced covering 


sales of passenger cars and motor 
trucks in this state during January, 
1932. The total number of passen- 
ger cars registered was 5,164 units. 
Motor trucks to the number of 941 
units were sold during that month. 
This compares with 2,389 passenger 
cars and 271 motor trucks sold in 
December, 1931. 

In comparison with sales last 
January the showing this year was 
not s> good, In the month of Janu- 
ary, 1931, 9,356 passenger cars and 
2,005 motor trucks were sold in 
Illinois, The decrease in sales this 
January is approximately 46 per 


(Continued on on _Page 15) 


HOLD DODGE LUNCHEON 
AT DRAKE ON THURSDAY 


Chicago, Feb. 2.—There has been 
a change of venue for the Dodge 
dealer luncheon which will be held 
on Thursday of this week. The first 
announcement gave the Congress as 
the hotel where the Dodge forces 
would gather. Actually the lunch- 
eon will take place at the Drake. 

The program has not been altered 
and the Dodge dealers will hear the 
leading executives of their company 
and) of.the Chrysler organization. 








WHERE TO GET 





AUTOMOTIVE DAILY 
' NEWS DURING 
THE SHOW 


Show issues of Automotive 
Daily ‘News are available free to 
all trade visitors at the Chicago 
Show at hotel news stands, in 
the Press Room at the Coliseum 
at your own booth or dealer 
meeting or at Automotive Daily 
News headquarters, 333 North 
Michigan Ave., Phone Andover 
2400, 


vopy 
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$100,000 IN SALES | Figur ON MAPES’ TAX 
REPORTED FOR 1ST | 
3 DAYS OF SALON’ 


PROGRAM OUTLINED 


° 


~ 


Washington, Feb. —Protiminery | 
plans to fight the Mapes committee | 
taxation plan and other legislation | 
that would increase the operating | 
leosts of truck operators were out- 


Attendance Is Sriiessteentl lined at a meeting of the board of 


Higher So Far Than at 


Coliseum 


Chicago, Feb. 2.—For some 
reason that is difficult, if not 
impossible, to fathom, the 
automobile salon at the Drake 
Hotel is reversing the experi- 
ence of the big national event 
at the Coliseum by register- 
ing a gain in attendance over 
the 1930 event since it opened 
last Saturda 

In view of the fact that the salon 
creations are high priced units and 
the event is of an exclusive nature 


(Continued on Page 14) 


NEW LOW PRICES SPUR 
SALES, WILLYS REPORT; 
DEALER RALLY TONIGHT 


Chicago, Feb. 2.—H. B. Harper, 
vice-president in charge of sales for 
Willys-Overland, speaking here to- 
day ef the response of the public to 
low prices without decrease in qual- 
ity, said: 

“In less than forty-eight hours 
after Willys-Overland’s recent an- 
nouncement of new low prices, we 
began to expetience the widest pub- 
lic and dealer interest that has 
been felt in two years. There has 
been a very difinite increase in or- 
ders from the field. We felt that 
the American public had ample 
funds with which to purchase out- 
standing value in necessities, 
had developed in the past two years 


(Continued 0 on Page 15) 


FIELDS, FRAZER TO BE 
AT CHRYSLER LUNCHEON 


Chicago, Feb. .2—J, E, Fields, 
president, and J. W. Frazer, general 
sales manager of the Chrysler Sales 
Corporation, will be headline speak- 
ers at the dealer luncheon of that 
organization in the Congress Hotel 
Wednesday. Close to twelve hun- 
dred will attend, making this the 
largest affair of its kind ever held 
by the company here during Chicago 
show week. 

The popularity which the new 
Chrysler line has met this year will 
furnish plenty of incentive for a 


(Continued on Page 14) 


| 


governors of the Commercial Motor | 
Vehicle Owners’ Association at the 


United States Chamber of Com- 
| merce. 
The association is now prepared 





(Continued on Page 15) 


STEEL DEMANDS 
FROM CAR MAKERS . 
MORE {ENCOURAGING 


Youngstown, O., Feb. 2.—Reports 
from automobile manufacturing 
centers were slightly more encour- | 
againg this week, and sheet, strip | 
and bar producers are anticipating | 
somewhat better demand in Febru- | 
ary than in January. The long-| 
awaited resumption of Ford pro- 
duction on a large scale must come, | * 
however, before mills making the) 
flat steels make substantial gains | 
in operations. A fair amount of cur- | 
rent steel buying is coming from | 
General Motors. 

Six of ten sheet plants in the 


(Continued on page 3 3) 


FEDERAL’S SHOWROOM 
EXHIBIT DRAWS CROWDS 


Chicago, Feb, 2.—Reports from the 
special exhibit of motor trucks that 
is being held by Federal at its show- 
room, Michigan Avenue and 29th 
Street, indicate a high degree of in- 
terest in the showing. The Federal 
organization is this year celebrating 
its twenty-second anniversary as a 
manufacturer of trucks. The com- 





but| pany is showing what it terms a 


“triple line” of trucks. 


(Continued on Page 14) 


Who’s Who, Why and 
Where at Chicago 


To insure meeting the man you 
want to see at Chicago, be sure 
to get your free copy of “Who’s 
Who at Chicago,” published by 
Automotive Daily News. 

This is the most complete and 
accurate list of men attending 
the show available, listing names, 
position in company and hotels 
at which they are staying. This 
complete directory is available at 
hot | news stands, at the Col- 
iseum pressroom, at 333 North 
Michigan Ave. and all other 
places where Automotive Daily 
News is distributed. 
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IS BLAMED FOR 
SMALLER CROWDS 


Cook County Jan. Sales Bring 


New Hope With 1,436 
Unit Gain 


Chicago, Feb. 2.—Although 
‘attendance at the National 
‘Automobile Show has _ thus 
far been running behind last 


year, exhibitors and their 
|sales forces have begun to 
turn in, _Teports indicating 
that in some qua at 


| orders are being placed in 
igreater numbers than at the 
1931 event. 

Further cause for cheer was 
created in the announcement of 


Cook county registrations for Jan- 
|uary. The figures just released give 

a total of 2,629 cars, as compared 
with 1,193 in December. 

This gain of 1,436 was far ahead 
of what dealers in Chicago had 
looked for at the start of the month. 
Announcement that it is a reality 
has served to encourage those in 
charge of the show exhibits because 
it has convinced them that motor- 
ists here in large numbers still have 
healthy buying power despite all 
the impressions obtained from re- 
ports of bank failures, a bankrupt 
municipality and unpaid city em- 
ployees. 

To Chicago dealers and distrib- 


(Continued on Page 14) 


OLDS CHICAGO SHOW 
SALES 100% OVER 1931 


Chicago, Feb. 2.—Oldsmobile will 
bring its series of informal open 
house sessions to a climax tomorrow 
night when some two thousand deal- 
ers and executives will meet at the 
show week banquet in the Gold 
Room of the Congress Hotel. 

The array of speakers will be 
headed by R. H. Grant, vice-presi« 
dent of General Motors and D. 8, 
Eddins, general manager of the 
Oldsmobile organization. The din- 


(Continued on Page 14) 


HUPP SHIPMENTS GAIN 
OVER DECEMBER TOTAL 


Detroit, Feb. 2—The Hupp Mot 
Car Corporation today announce 
that there had been shipped from 
its plant during January, 1932, 
1,409 cars. This compares with 
1,044 shipped in December, a 
and with 1,561 units shipped in 
January @& year ago, 








FCR SE 1OW VISITORS—Automotive Daily News: Editorial and Advertising Offices in Chicago, 333 
»INo. Michigan Ave. Telephone, Andover 2400. 
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FISHER HOLDS VALUE. 
KEYNOTE OF YEAR’S 
NEW CAR OFFERINGS 


By W. A. FISHER 
President Fisher Body Corporation 


Value is the thing this year! 

We shall doubtless hear the ver- 
dict on the artomobile shows ex- 
pressed in various ways, but its gen- 
eral drift is pretty likely to boil 
down to this: Value certainly is 
the keynote of the entire display! 

At the bottom of it all, of course, 
is an economic readjustment unpar- 
alleled since the dawn of the auto- 
motive era—an adjustment which 
has inspired more comment, expert 
and otherwise, than any other 
dozen topics of the day—but an ad- 
justment, nevertheless, from which 
the public is finally going to “get a 
break.” 

Probably there has never been a 
time when value meant so much— 
when manufacturers, not only 
automo yiles, but of every other 
commodity, were going quite so far 
in their effort to raise quality and 
lower price. They have had to do 
it, of course. Persons forced to re- 
adjust their spending to keep with- 
in reduced incomes are buying only 
for their needs, and applying their 
measures of value more strictly than 
ever before. And even those less 
Seriously affected are regarding the 
dictates of good taste, avoiding the 


(Continued on | Page 14) 
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FLYNN SAYS NO RECORD 
KEPT OF BUSES, TRUCKS 
ON INTERSTATE RUNS 


Washington, Feb. 2—Leo J. 
Flynn, Interstate Commerce Com- 
mission attorney, today testified be- 
fore the Senate Interstate Com- 
merce Committee at the opening of 
hearings on the Couzens bill for 
regulating interstate commerce by 
motor carriers. 

Mr. Flynn asserted that no ac- 
curate method exists of checking 
the participation of trucks and 
buses in interstate commerce. While 
these vehicles are licensed by the 
state no record is kept of the ton- 
nage carried, 

Flynn’s statement was in response 
to the observation of Senator 
Wheeler (Dem., Mont.) that he had 
heard only 2 per cent. of trucks and 
buses were engaged in interstate 
commerce, and if so, he did not 
think there was any use in enacting | 
such a bill, 








NOW OPPOSED BY WILLYS 
New York, Feb, 2.—John N, Willys, 
holder of both bonds and notes of 
the Fisk Rubber Company, has ad- 
dressed a letter to other holders of 
these securities, protesting against 
plans announced for reorganizing 
the company, Mr. Willys holds that 
there is no need for a hasty reor- 


creditors would be better served by 
continuing the operation of the 
business under the receivers, with 
their present policies, until improve- 
ment in general business, and in 
the tire business in particular, | 
makes chances for reorganization | 
more favorable. 
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NEW DEPARTURE 
BEARINGS 








high 





Departures in one or more positions. 


owner. The New Departure Mfg. 


Bristol, 


More New Departures will be used per 
car in 1932 than ever before in history. 
Over 96 percent of the makes displayed at 


the current automobile shows have New 


er top speeds and refinements of operation 


make nothing less than New Departure’s 


quality acceptable to builder 


Connecticut; Detroit, 


show 


Great- 


and 
Co. 


Chicago. 


CROWDS MUCH LARGER 
AT ELMIRA, N. Y., SHOW 


Elmira, N. Y., Feb. 2.—The twenty- 
first annual automobile show of the 
Elmira Automobile Merchants’ As- 
sociation opened Saturday in the 
New York State Armory here. The 
exhibit will continue throughout the 
current week. 

Sixty-six models in addition to 
displays of accessories and equip- 
ment mark this year’s efforts of the 
local association to make the 1932 
the largest aver staged in 
Elmira. 

Attendance during the first two 


days was far greater than at the 
1931 show and members of the local 
organization look forward to some 
good business during and after the 
show. 


HIGGINBOTTOM NAMED 


ASSISTANT TO PEED 
Chicago, Feb. 2.—L. G. Peed, gen- 


eral sales manager of De Soto Mo- 
tors Corporation, 
the appointment of Hugh Higgin- 
bottom as his assistant. 
ceeds Fred Hunt, 
transferred to the Philadelphia dis- 
trict as manager. 


today announced 


He suc- 


who has been 


IN LARGER QUARTERS 
Worcester, Mass., Feb. 2. -Finn’s 


Auto Exchange, Hudson-Essex deal- 
ership, 
Harding St. 
quarters at n- 673 Main St. 


has moved from 192-196 
to new and enlarged 
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SPAR SPARKS fron from The he SHOW 


That Pontiae Tribe 


- 


Franklin Jubilant 


« 





* * 
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We're Sorry 








Me 


Public Relations 


* 


Chris Sinsabaugh—Detroit Editor 


” ” 








* * 

















OLLOWING the installation of President I. J. Reuter 

of the Oakland Motor Car Company as a member of the 
Pontiac tribe, according to the best Indianology the industry 
can boast, which took place at the Pontiac luncheon, it might 
well be said that Reuter’s “chief” occupation nowadays is 
being made a chief. To the best of my knowledge, he donned 
the feathers at New York, Detroit and now Chicago. 

But all this is incidental to the preliminary of the Pontiac 
dealer luncheon, for preceding it William A. Blees, vice- 
president in charge of sales, rounded up his newspaper 
friends, an old Spanish custom of his, and duly rendered an 
account of this stewardship for the past year. 

* a + 


JUST TO SHOW HOW Pontiac kept its nose above water 
in 1931, Blees told us of how when he first became chief 
steward, his initial job was writing to some 3,000,000 owners 
and asking if they had any complaints to make about their 
cars. Believe it or not, only 468 kicks were registered. The 
company sent out personal representatives to adjust the 
differences and found that it cost only something like $8.56 





| per holler to make the disgruntled ones satisfied owners. 
* * ok 


AND WHEN OAKLAND FINISHED that awful year, 
Blees found that whereas the industry as a whole was down 
something like 30 per cent., Oakland had sold 269 fewer cars 
in 1931 than it did in 1930. If it had slumped along with the 
industry it would have been the sale of 24,000 fewer cars. 
With a reduced volume, even if only trifling, Oakland dealers 
made something like $5,900,000 more in 1931 than in 1930, 
all of which is attributed to overall management on the part 
of the factory and correcting the mistakes of the men in 
the field. 

Another bit of interesting information Blees told us was 
that General Motors dealers as a whole made something like 
$22,000,000 in 1931. 


ok ok aK 

THAT DAY I listened to Blees at Pontiac, then beat it 
to the Blackstone for the Franklin luncheon, where I picked 
up some more cheerful information. The big air-cooled con- 
cern, through John Williams, sales manager, had to report 
that in January shipments were 32.9 per cent. better than 
the January of a year ago, and December, in the matter of 
retail deliveries, was better than 8 per cent. above the 
December of 1930, “Giving us,” said Williams, “the biggest 
percentage of fine car sales in December in any month of our 
thirty years of existence. We got 20 per cent. of the fine 
car market in the way of retail deliveries in December.” 


* 
FROM HUGH GOODHART, advertising manager, I 
learned that the factory right now is employing more men 
than at any other time in the past year, that it has installed 
a body building department, and that it expects to be in pro- 


duction on the twelve sometime in March. 
* 


* * o 

IT’S UNUSUAL for Automotive Daily News to have to 
say “I’m sorry,” but here are three cases when this is in 
order: _ First of all, the Dodge luncheon on Thursday will 
be held at the Drake instead of the Congress. Of course this 
means a taxi to get there, but it is worth it to hear President 
Keller and Sales Manager vanDerZee tell us how Dodge is 
going in the 1932 market. 

Another slip is forgetting to tell you that Auto-Lite has 
headquarters in the Stevens, where President D. H. Kelly 
and J. A. Shank, in charge of parts and service and radio, 
are holding forth. And the Van Sicklen Corporation and 


Lorraine spotlight are at the Stevens also. 
* ok 


“k 

WE WHO WRITE for the newspapers and the ones who 
are styled publicists foregathered the other evening at a 
party which was hosted by Advertisers, Incorporated. It 
was the repetition of a similar affair held in New York, 
following the N. A. C. C. banquet, where we each had a cup 
of tea and told each other how much we are doing to bring 
the industry back to normal. 

But the Chicago affair differed from the one in New 
York, sponsored by the Chrysler advertising counselers, in 
that at this one the hatehet was buried. Rival publicists 
were invited to come and make merry, and as a result, Ray 
Sackett and Varley Young met many of the men who have 
stained their fingers on typewriter ribbons in the effort to 


(Continued on Page 15) 




















South Bend Lathe Shows It 
eries N Precision Line 


C 


WwW 


In the shop equipment section at | 
the Coliseum this week the South 
Bend Lathe Works is making a 





comprehensive showing of its vari- | 


ous machines for shop service. 
One of the newest items in this 
exhibits is the Series N underneath 


belt motor driven lathe. In this 
machine the motor drive mechan- 
ism is completely inclosed in the 


cabinet leg under the headstock. 
Noiseless operation, Clear v vision and 


STEEL DEMANDS 
FROM CAR MAKERS 








MORE ENCOURAGING 


(Continued from Page 1) 


Youngstown district were under 
power at last week’s close, against | 
only four the previous week, but 
one of the active plants suspended | 
operations at the week’s start, while | 
another reports an indefinite sched- 
ule. Strip operations are somewhat 
higher, all four plants in the dis- 
trict working on above half capacity. 

Recent improvement in the mar- 
ket for flat steels has benefited 
Republic Steel corporation and 
Sharon Hoop Company particularly. 
Sharon Steel 


tions near 50 per cent., with three 


of six open-hearth furnaces melt- 
ing, against two at the end of last 
week. Valley trade authorities re- 


port that nearly all the company's 
sheet mills will be rolling by mid- 
week, and that the company has 
now maintained an operating rate 


essary V pulley belts, large face| case and safety 

| plate, small face plate, tool post| It is interesting to note 
|complete, adjustable thread cutting following cars on display 

stop, two lathe centers, spindle | Coliseum are using cne or the other | 
|sleeve, center rest, follower rest | of these new CGemmer 

wrenches, installation plans and|$€4rs: Chrysler, 


| book, 
classes of machine 


ment, 
pump, draw-in collet 


. | tachments of 


is continuing opera- | 


above half of capacity more than a | 


month. This producer’s activity a 
year ago was also at 50 per cent. 
of capacity. 


District mill schedules show that 


Republic Steel Corporation’s opera- | 


tions were holding again at 35 per | 


cent. of capacity, with ingot produc- 
tion considerably higher. Two sheet 
plants remain in production for Re- 
public at above 50 per cent. of ca- 
pacity, while all three strip plants 
at the company’s Warren plant are 
rolling. Operations of Republic's 
Warren mills are said to be virtually 
equal to activity of a year ago. 

A survey of the district shows 
that twenty-five of sixty-eight open 
hearths are melting, with com- 
panies catering to the automobile 
industry having the greater number 


active. Of the twenty-five, thirteen 
are in the Republic plants. Only 
three of the twenty-five are in 


plants of the district company with 
the largest ingot capacity. 

Steel making activity in Carnegie 
Steel Company plants is holding 
near 40 per cent., unchanged from 
a week ago, and the same company’s 
plants at Farrell, Pa., are operating 
near 50 per cent. of capacity. Four- 





teen of thirty open-hearth furnaces 
are melting for Carnegie Steel in 
the Youngstown area. 

Interests at Niles, O., are plan- 
ning to acquire the idle Waddell 
Sheet plant of Empire Steel Corpo- 
ration, now in receivership. 
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| between motor 


! 


| 
| 
| 
| 
| 


are the 
lathe 
is designed 
production | 
plant, 


obstruction 
features of this 


no overhead 
| outstanding 

The Series N lathe 
and recommended for 
work in the manufacturing 


| for precision work in the tool room | 


and for all classes of general ma- 
chine shop work in the modern in- 
dustrial shops. 

It has underneath 
drive and other new 
cluding double wall apron, 
disc friction feed clutch, 
|headstock spindle and 
headstock bearings. 

The electrical and regular equip- | 
ment included in the price of each | 
Series N underneath belt motor} 
driven lathe consists of complete 
motor drive mounted in cabinet leg 
reversing motor, 1,200 r. p, m.; re-| 
versing switch ‘drum type), wiring 
and switch, flexible 
leather belt and nec- 


belt motor 
features, in- 

multiple | 
hardened | 
improved | 


metal conduit, 


“How to Run a Lathe.” 

For manufacturing or for special 
work this lathe 
can be fitted with turret attach-| 


sector, 
for lighter cars. 
| worm 
| gear 

There 
systems 
visitor can get an idea of how the 
systems 
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DISPLAY AT SHOW 


The 


Bendix organization is mak- 


ing an elaborate display of its va- 


One of the newest item 


signed to give a leakles 
The new Bendix trailer br 
on place in the exhibit, as 
Bendix automatic clutch 
Naturally, Startix, the 

starting unit, is featured. 


| rled lines at the Coliseum this week, 


s on dis- 


s tubing. | 
akes find 


does the 
control. 


There is 


a showing of Bendix Stromberg 
carbureter instruments. 

The Bendix booths take in the 
numbers from 41 to 45 at the 
Coliseum. 


GEMMER SHOWS N 


STEERING SYSTEMS, 


The Gemmer Manu 
Company of Detroit is sh 
the Coliseum in Booth 62 


The two new Gemmer 


The new 
and double roller 
designed for 
are cut-outs 
at the booth 


is 
so 


actually operate 


heavier 
of both 


EW 


facturing 
owing at 


play is the Bendix seamless, flexible, 
metallic tubing, which was described | 
a short time ago in Automotive 
| Daily News, This metallic tubing is | 
| corrugated in round thread, single 
lead, deep wall form, the composi- 
| tion being a special bronze alloy. | 
There are no welded, brazed or in- 
terlocked joints, a construction de- 


automatic | 


the two | 


new stecring systems that compose 
its 1932 lines. 


stecring 


gears are the worm and three-tooth 
which is designed especially 


Gemmer 
steering 
cars. 

these 

that the 


to 


in steering. 


that the 
at the 


Steering 


Cord, Dodge, Essex, 
| Ford, Franklin, Hudson, Hupmobile, 


Willys- 





double tool slide, oil pan and 
chuck, taper 
teols, chucks and at- 
all kinc's 


atachment, 


We will be glad to welcome 
you at our Chicago 
headquarters, 


Stevens 
Hotel. 


Lincoln, Nash, Stutz and 
Knight. 
Eastern 
Automotive 
Parts 
Terminal 


See Pages 8 and 9 














give | 


PRECISION BEARINGS 


| the 


Through the Accessory Section at Chicago Coliseum 


g| ELABORATE BENDIX Ross Shows New Roller 


Mounted Steering System 


The Ross Gear and Tool Company 
| of Lafayette, Ind., has booth 13 at 


complete line of the new 
cam and lever 


a 
mounted 
gear systems, 
| the show, 

proud of the long list of vehicles 
using its steering cquipment and a 
roster of these is a feature of the 
exhibit, as follows: 

American Passenger Cars: Auburn, 
Cunningham, Duesenberg, Graham, 
Hupmohile, Marmon, Nash _ 10-70, 
Nash 10-80, Pierce Arrow,’ Reo, 
Rockne, Studebaker, Willys-Knight 
66B, Willys-Knight 8-30. 

Buses: A, C. F., American 
3rill, Bro Cincinnati 
Corbitt, Saneel. Flexible, 
|General Car and Coach, Guilder, 
|Hahn, Kenworth, Mack, Moreland, 
Nevin, Pioneer, Rehberger, Reo, 
|Schacht, Standard, Stewart, St. 
| Louis Car, Studebaker, Twin Coach, 
White, Yellow Coach. 


PINES EXHIBITING 





Gramm, 


ITS VARIED LINES 


The Pines Winterfront Company 
is making a comprehensive exhibit 
of its various products at Booth 73 
at the Coliseum. The exhibit in- 
clude Winterfront equipment in 


various colors, including some of the | 


new developments in this field. 

The company is showing its new 
B battery eliminator, designed espe- 
cially for automobile radio service. 
This device consists of a six or 
twelve volt motor in combination 
with a rotary transformer. It re- 
ceives its operating current 
regular vehicle battery, which 
through the medium of a rotary 
transformer is stepped up to the re- 
quired high AC voltage and recti- 
fied to supply smooth DC voltage 
to the radio set. It becomes part 
of 
shut off 
radio set. 
Another 

Pines turning 


> 


simultaneously with the 


feature of the exhibit 
the signal, 


BALL, RYVLLER AND THRUST 








the Coliseum. The exhibit includes | 
roller | 
steering | 
which are used on so | 
many of the vehicles on display at | 


The Ross organization is naturally | 


Car, | 
Car, | 


from | 


the radio and is turned on and} 


is | 
the ele 2C- | 


Trucks: 
American La France, 


Abbot-Downing, Acme, 
Armleder, At- 





terbury, Autocar, Available, Betts 
Curtis, Biederman, Brockway, Chi- 
cago, Coleman, Corbitt, Dart Day 
Elder, De Martini, Diamond T, 
Dixon, Doane, Douglas, Duplex, 
Fageol, Federal, F. W. D., Gotfred- 
| Son, Gramm Bernstein, Gramm, 
| Grass Premier, Greenville, Guilder, 
|Hahn, Hal Fur, Harvey, Hawkeye, 


| Hayes-Anderson, Hendrickson, Hola- 
bird, Hug, I. H. C., Indiana, Jarrett, 
Kenworth, Kleiber, Lange, Larrabee, 
|LeMoon, Luverne, Maccar, Mack, 
Marmon-Herrington, McDonald, 
| Mercury; Moreland, Netco, Noble, 
Oneida, Paige, Pierce-Arrow, Reh- 
berger, Reiland & Bree, Reo, Re- 
public, Sanford, Schacht, Standard, 
| Sterling, Stewart, Studebaker, Super, 
Thorne, Titan, Twin Coach, Walker, 
| Walter, Ward LaFrance, Ward Mo- 
| tor Vehicle, White, Wichita, Willys- 
| Knight, Witt-Will, Woods, World 

Taxicabs: Bradfield, Checker, Mol- 
‘ler, Paramount, Saf-T. 





— 


| tric unit 
| indicate 


which flashes an arrow to 
the course which the car 
is to turn, replacing hand signalling 


for warning traffic in the rear. 
Still another Pines item is the 
universal fuemer, the device de- 


Signed to give instant starting in 
even the coldest weather. The de- 
vice electrically heats the fuel into 
a volatile vapor for the start. The 
fuemer stops operating when the 
switch is relcased. 


ASHTON RESIGNS HIS POST 
WITH ALUMINUM INDUSTRIES 
Cincinnati, Feb. 2.—E. J. (Cap) 

| Ashton, field promotional repre- 

sentative of Aluminum Industries, 

Inc., in eastern territory, resigned 

January 1. Ashton joined the com- 

|} pany in February, 1930, as district 

manager in Chicago and later was 
transferred to the position of east- 
ern field representative with head- 
quarters in Boston. Ashton has an- 
nounced no plans for the future. 


“a. 
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Real Co-operation 


HEN the labor leaders representing 2,000,000 railroad 
workers formally accepted for their men the 10 per 
cent. wage reduction for one year, they inaugurated one of 
the most important steps toward business revival that has 
been made so far. They also showed the highest type of 
patriotism at a time of economic crisis. This is one more 
evidence of the general will on the part of the people of this 
eountry to work out our own problem, regardless of foreign 
complications. By real co-operation such as this among our 
own people, it is possible for us to create a new prosperity 
here, without waiting for world conditions to better. Inci- 
dentally, business revival in this country will exert a wide- 
spread effect on world conditions. 

This 10 per cent. wage cut accepted by railroad workers 
will save the railways $225,000,000 a year. It will go far to 
enable the roads to meet certain fixed charges, such as mort- 
gage bond payments, equipment trust obligations, which it is 
estimated will reach $405,000,000 in 1932. 

There is no use ignoring the fact that the prosperity 
of the railroads has a great deal to do with general pros- 
perity. The railways spend money in every section of the 
country. Their payrolls reach into every village and hamlet. 
If the roads have no money, their expenditures dwindle and 
this affects spending everywhere. It may seem anomalous, 
but by cutting individual payments 10 per cent., the rail- 
roads will be able to put more money in circulation through- 
out the country than they otherwise could do. 

The railway workers have shown a fine 
co-operation in meeting the executives of their companies 
frankly and fairly on this momentous matter. David Robert- 
son, speaking for twenty of the unions, said: “We are agree- 
ing to the 10 per cent. cut for one year in the hope that our 
action may improve the health of our industry, may improve 
the co-operative relations of management and employees, may 
stimulate a revival of business and may advance general 
welfare.” 

The temporary wage cut may do all of these things and 


the mere fact that it has been accepted has already served to 
inaugurate a new era in relations between capital and labor. 





spirit of 


Reconstruction, Not Injlation 


HERE seems to be some misapprehension in various 
quarters as to the effect that the Reconstruction 
Finance Corporation, with its $2,000,000,000 capital, is 
likely to have on financial affairs in this country. The 
belief that the purpose of the organization is to induce 
another period of inflation is widespread. 

In its current bulletin, the National City Bank takes 
up this very matter and protests against any such view of 
the proceedings. “It is a misapprehension to assume that 
the purposes for which the credit will be applied are infla- 
tionary,” says the bank bulletin, “or that in the present 
temper of public opinion it will be turned to such uses. 

“The steps undertaken by the government are designed 
only to replace by a public source of credit the normal private 
sources that are dried up by the effects of fear. They are to 
free credit, not to create it. The action applies to an emer- 
gency only. It is no novelty in finance.” 

The bulletin also calls attention to the fact that the 
whole world will benefit by a restoration of credit, which 
will promote business revival in this country. There is no 
more constructive action that we can take at the present 
moment for the whole world than to get our own country 
back on a basis of normal prosperity. 
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Automotive Daily News: I noticed 
an editorial a few days ago in your 
valued paper with which I beg to 
take exception. It was an article 
against a tariff on crude oil. You 
stated that a tariff would raise the 
price on gasoline and put that 
much more burden upon the car 
owner, etc. That will depend upon 
how much the tariff would be 
manipulated to the public. In the 
first place, the oil industry and the 
copper industry are about the only 
commonly used commodities that 
do not have a tariff on same. Why? 
Owing to the fact that several rich 
Americans, including the Mellon 
family, have large holdings of oil 
concessions abroad, especially in 
South America, and it might pos- 
sibly work a hardship upon them 
if we had a tariff on oil. 

But what about the thousands of 
farmers and holders of oil leases, on 
account of no tariff on oil, who are 
almost giving the oil away? What 
about the few million men who are 
dependent upon the oil production 
industry for a living, who cannot 
get any work at all in the oil 
fields? If we had a tariff on oil 
the price would be higher for the 
Natural crude, and, along with it, 
the farmer who gets the one-eighth 
of the production would benefit, 
and that alone would sell more au- 
tomobiles. The many thousands of 
workmen who are dependent upon 
the sale and price of crude oil 
would get work instead of the 
production curtailed now to almost 
nothing, and these workers must 
have automobiles to ride to work, 
and this would make still another 
outlet for more automobiles. 

In the East Texas field, thousands 
of wells that are capable of produc- 
ing anywhere from 1,000 barrels to 
40,000 barrels of oil daily are now 
curtailed to the small amount of 
100 barrels daily by the proration 
board. Many of those wells were 
stocked out to the great American 
public, and were these wells in full 
production, the stockholders would 
be getting quite a little income from 
them, with the result of more auto- 
mobile sales. We cannot be too nar- 
row on this subject, for the tariff 
was originally introduced in our 
country to protect American labor 
and to protect American industries. 

Your same line of argument would 
be to take off the tariff on all com- 
modities, for today the farmer gets 
about 20 cents per pound for his 


ere eeaeyeaean 
| COMING EVENTS | 
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JANUARY 

30-Feb. 6—Washington, D. C. Washington 
Automotive Trade Association, show. 

30-Feb. (—Clevelana, Annuai Automopiir 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 

_, tion, Public Auditorium. 

s0-Feb. 6—Chicago. Ill Nationa) Automo- 
bile Chamber of Commerce Nationa) 
Automobile Show 

-Peb. 6—Chicago, Ul. Automobile Salon 
Hotel Drake 

30-Feb. 6—Chicago. National Automobile 
Dealers Association. Meeting. 


FEBRUARY 

1- 6—Grand Rapids, Mich. Shcw. 

4- 6—Springticlé, iil. Annual Automobile 
Show, Springfield Automobile Deal- 
ers Association, State Arsenal. 

6-13—St. Paul. Annual Automobile Show 
St. Pau! Automobile Dealers Inc. 

7-13—St. Louis. Annua) Automobile Show 
St. Louis Automobile Dealers Asso- 
ciation. New Mart Building. 

8-13—Ottawa, Canada. Show. 

10-13—Trenton, N. J. Annual Automobile 
Show, Trenton Automobile Tra ’‘e 
Association 

13-19—Indianapolis, Ind. Indianapolis Au- 
tomobile Trade Association Show 
Ear] G. Henry, Mgr. 

{3-20—Kansas City, Mo. Annua! Auto- 
mobile Show. Kansas City Moto: 
Car Dealers’ Association. Americar 
Royal Building, 

13-20—Los Angeles, Cal. Automobile Salon 
Hote] Biltmore. 

17-21—Peoria, Ul. Automobile Show. 

21-25—New Orleans, La. Show. 

22-27—Des Moines, Ia. Show. 

22-March 5—San francisco, Cal. Autcmo 
bile Salon Palace Hote! 

29-March 5—Seattle, Wash. Show. 

MARCH 

3- 5—Gary, Ind. Automotive Trade Asso- 
clation, annual show. A. H 
Travers. chairman 
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As Our Readers See It 


OPINIONS expressed in this column are those of readers of Automotive 

Daily News and do not necessarily represent the views of its editors 
or owners, Readers are cordially invited to use this space to discuss any 
problems of interest to the automotive industry as a whole. 


Believes Oil Tariff 
Would Benefit Industry 





cae 





woo] in this territory, and there is a 
tariff on wool of around 11 cents 
per pound. Why not take off this 
tariff and get clothing that much 
cheaper? This same argument will 
apply to the sugar industry, and less | 
tariff would mean a lower price to 
the consumers of sugar. No; if we 
are to have a tariff on part of the 
commodities (in fact, almost all of | 
them), then we certainly need it on 
oil, and in the long run it will sell 
more automobiles, and that is what 
we are interested in doing. Also, | 
we happen to live in the Pennsylva- 
nia oil fields, and now the producer 
of this grade of crude oil is cur- 





tailed in daily production to 75 per | 
cent. of normal output. 


This works a hardship on many 
owners Of wells and on thousands 
of laborers, for their work and in- 
come are limited, A tariff on oil will 
keep out the South American oil, 
and allow our own American pro- 
ducers to produce to capacity, which | 
in turn means more incomes to 
thousands of people, and wil] sell 
more automobiles. Also, in the 
Western fields, with the low daily 
allowance of oil being produced 
means that a great many small 
owners will end in disaster, for the 
large oil companies will drill a well 
on an adjoining lease, and, as the 
small owner next door cannot sell 
the oil he already has, and is there- 
fore cramped for working capital to 
drill an offset well on his lease, with 
the result that he loses his lease and 
the large company takes it up at 
once, There are many angles to} 
this matter, and a tariff on oil wil! | 
benefit many people, and will not! 








Standards Have 
Changed 


CARS are better—every part that 
goes to make up the car has 
been improved. 


Timing gears have kept pace! The 
new Textolite gear represents the 
finest and most modern practice in 
timing drive. 

Quiet—reliable—long-lived, Tex- 
tolite is a token of good manufac- 
ture throughout the car. 





There is no compromise with ac- 
curacy in a good gear drive. It is 
a token of good manufacture through- 
out the car. 


GENERAL 





@ENERAL BLECTRIC COMPANY, SCHENECTADY, 





work any hardship on others, with 
the result that we will sell more 
automobiles, and this industry needs 
every available sale. 

Also. Pennsylvania crude oil is 
selling today at $1.55 per barrel in 
this territcry, and Western oil below 
$1 per barrel, and yet the garage 
owner in this territory is actually 
paying around 3 cents per gallon 
morc for lubricating oil than when 
the price of crude oil was from two 
to three times higher. Therefore, if 
the tariff is used for the purpose 
intended, to give the laborer and 
producer a fair price for the prod- 
uct, and not to make a smoke screen 
for the refiner to hide behind, it 
will be a large benefit to our coun- 
try in general, and will result in 
many more automobile sales. Also, 
the oil industry deserves a fair deal 
along with the other commodities, 
and practically all of them have & 
tariff. We would like to see $1 per 
barrel tariff on every barrel of oil 
that comes into our country and a 


| 5-cent tariff per gallon on motor 


fuels. HARRY E. SPROWLS, 
Manager City Garare, Claysville, 
Pa, 


PATERSON SHOW 
RESULTS IN BIG 
PROSPECT LISTS 


Paterson, N. J., Feb. 2.—The 
twenty-third annual Paterson auto- 
mobile show came to a close at the 
armory, with all exhibitors highly 
pleased with the results. 

Harry M. Smith, president of the 
Paterson Auto Trade Association, 
which sponsored the show, declared 
that he was elated with the success 
of the affair. He said that all ate 


tendance records were shattered, 
and while the number of cars ac- 
tually sold was not as large as some 
previous years, the number of pro- 
spective buyers is far greater than 
ever before and many sales are an- 
ticipated in the near future. 
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Ease of Control Is Feature 


Of 1932 Cars, Says Zucker 
Of Stewart-Warner 


Chicago, Feb. 2.—‘‘The most sig- 
nificant trend of automobile engi- 
neering as displayed at the automo- 
bile shows,” says W. J. Zucker, vice- 
president and general sales manager 
of the Stewart-Warner Corporation, 
Chicago, “is the recognition of the 
need for better and easier control, 








W. J. ZUCKER 


“Nearly every manufacturer | 
stressed some feature that made it} 
easier to drive a car. In the fore- 


companies and the motoring public 
are keenly alive to the need for 
better brake protection was shown 
by the crowd that thronged around 
the Stewart-Warner brake demon- 
stration at the show. Here were 
brakes that kept pace with the 
present tendency toward simplicity 
of control, 

“This exhibit demonstrated that 
car momentum, not legt muscle, ap- | 
plied the brakes. The brake pedal 
on this system stands out from the 
floor board no higher than the ac- 
celerator and for norma] braking 
at any speed, is just as easy to 
operate The ariver controls a 
power six times as great as that 
required to bring the car up to a 
given speed with the slightest touch 
of the pedal. The secret lies in 
a unique power unit, which when 





USED CAR DEALERS 


Warshauer has been named presi- 
dent of the newly formed Wisconsin | | 





set into action by the driver's foot, 
applies to just the exact degree de- 
sired the giant power of car mo- 
mentum to apply the brakes, 

“In other words, the power unit 
is a mechanical foot that actually 
puts on the brake, utilizing the 
force of car momentum which is 
already there. This utilization of 
the very force that necessitates the 
use of brakes,” concludes Mr. | 
Zucker, “seems to me to be about | 
the last word in engineering effici- | 
ency—for such power costs nothing.” ' 








front of public interest were engi- 
neering features that have followed | 
wheeling, | 
such as syncromesh gears, wizard | 
control, etc., all devices calculated | 
to lesen driver fatigue by eliminac- 
ing the necessity for constant gear 
shifting. 

“To keep pace with this new era 
of simplified control, made _ pos- 
Sible by automotive development, 
Stewart-Warner engineers have 
concentrated upon developing a 
brake system that would give more 
simple, possitive and accurate brake 
control, For braking is one of the 
most important factors in control. 
With cars speeding like projectiles 
on our highways, safety demands 
more than muscular effort for brak- 
ing. 

“That safety officials, insurance 


STUTZ SELLS $101,660 
AT RETAIL IN N. Y. 
AT AUTO SHOW 


Indianapolis, Ind., Feb. 2.—At the 
New York Autcmobile Show the in- 
terest in the Stutz exhibit the at- 
tendance in the booth was above the 
average. During the show we actually 
sold merchandise at retail to the 
extent of $101,660. 

At the Los Angeles show, which 
was held the same week, the dis- 
tributors sold at retail $36,000 worth 
of Stutz automobiles. 

In Boston Stutz has recently 
signed a new distributor. They held 
a formal opening in their show 
room on January 18, to last until 
the close of the week, when they 
opened their display in the B2ston 
show, The first day of their formal 
opening they had over 300 people in 
attendance, At their display in the 
show the attendance and results 
have been highly gratifying. 

Reports from Stutz distributors in 
Philadelphia, Buffalo and other 
points in the East, indicate much 
interest and satisfactory amount of 
actual business. 

Stutz has just signed a new dis- 
sributor in Washington, D. C. in the 
C. R. P. Rodger, Inc., 1750 Con- 
necticut Ave., who are going to hold 
their formal opening and have a 
display of cars in the lobby of the 
Wardman Park Hotel beginning 
January 30, concurrent with the 
automobile show. 


NEW GRAHAM DEALER 
East Orange, N. J., Feb. 2.—The 
Orange Motors, 363 Central Ave., 
this city, has been appointed Gra- 
ham dealer. 
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is here 
on view! 


at our showroom 


sed Automobile Dealers’ Associa- ee is 
tion. M. L. Verbanatz has been | Dealers’ Association will be held at 
named vice-president; Abe L.| the Hotel Plaza, Monday, February 
Zembrosky, secretary, and V. J./8. Frank Koch, Jr., chairman of | 
Koeppel, treasurer. Directors are the dinner c : : ce 

: . committee, reports that 
. M, Goodnetter, Sam Shumow, J.| nore than 200 senuvallans aoe | 
E. Mayer, Ernest . "2 — been made. The state association | 
Borkin, Mike Borkin, Ross John-| pas ag membership of more than | 


son, Jr., and the four officers. 
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Special Exhibits in Chicago 


GENERAL MOTORS LINE—Stevens Hotel, Michigan Avenue, 7th to 
8th Street. 


CHRYSLER-DE SOTO-DODGE—Congress Hotel, 
and Congress Street. 


WILLYS-OVERLAND, INC.—Hotel 
Streets. 


DE VAUX—Auditorium Hotel, Michigan Avenue and Congress Street. 
ROCKNE—Congress Hotel, Michigan Avenue and Congress Street, 


Michigan Avenue 


Sherman, Randolph and Clark 


GRAHAM—Palmer House, Monroe Street, Wabash Avenue to State 


Street. 
NATIONAL TRUCKS, ASSOCIATED—401 North Ogden Avenue. 
UPTOWN DEALERS—Edgewater Beach Hotel, 5349 Sheridan Road. 


SOUTH SIDE DEALERS—Chicago Beach Hotel, Hyde Park Boulevard 
and Lake Michigan, 






HUDSON COUNTY GROUP 


IN MILWAUKEE ELECT 
Milwaukee, Wis., Feb. 2—Manfred 


PLANS ANNUAL AFFAIR 
Jersey City, N. J., Feb. 2.—The 
second annual dinner dance of the | 


| 


| Hudson County Garage and Gas| 


| 
| service in Kenosha. 
| are 


| payroll at 





7,000 and is active in the public af- 





—— fairs of all garage and gasoline | 
Eastern | dealers throughout the state. The 

ces Hudson county association has a 

Terminal ; membership of more than 300 and | 


See Pages 8 and 9 ‘is affiliated with the state body, ' 


Austin Four Seater 





2329 Michigan Avenue 


The Austin Four Seater is getting a rous- 
ing welcome in the trade. 
six other Austin models, it delivers the 40 miles to 
the gallon for which all Austins have been noted. 


It is available with either of two power plants: 
(1) the world famous Austin 7, and (2) our new 
engine with almost twice the horse-power (at a 
slightly higher price) possessing more power, more 
speed, more hill-climbing ability, and comparable 
in performance with cars that sell for more than 


twice its cost. 


Cars with both these motors are on display and 
are available for demonstration purposes. See these 
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G. M. SHIPS FIRST 
TRACKLESS COACHES 


Pontiac, Feb. 2—Shipment of the 
first of the new trackless trolley 
coaches developed by General Mo- 
tors Truck Company has been une 
dertaken. The first of twelve elece 
tric coaches left the local factory 
for Kenosha, Wis., January 30, with 
the remainder of the order to be 


| sent within the next few days, 


The coaches, painted white, with 
a red trim, have been under pro- 


| duction at the local plant for ninety 


days. They were ordered by the 
Wisconsin Gas and Electric Com- 
pany, which operates a street-car 


All street cars 
to be discontinued and the 
trackless trolley coaches substituted, 


MASSEY-HARRIS ADDS 
500 MEN TO PAYROLL 


Batavia, N. Y., Feb. 2.—More than 
fifty men have been added to the 
the local plant of the 
Massey-Harris Company during the 
past two weeks. William S. Milne, 
general superintendent, says the 
company recently decided to cone 


}centrate its gray iron and malleable 
| foundry work in Batavia instead of 


purchasing such castings elsewhere, 


FLORIDA GASOLINE SALES 
Richmond, Va., Feb. 2 (UTPS).— 


|The December sales of gasoline in 


Florida were 20,345,431 gallons, 
against 21,212,849 in December, 1930, 
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See it now! 


Slightly larger than the erful four seaters. 


margin it allows. 


Talk things over with us 
if you cannot pay us a visit 


models at our showrooms and ride in the fast, pow- 


You will see readily that two large people can 
make themselves comfortable in the two front seats, 
with plenty of room in the rear seats for two more. 
You will like the modern styling of the Austin Four 
Seater—its stream-lined roof line—its rich maroon 
with beaver brown stripes on the moulding. You'll 
like the price ($395 f. o. b. Butler, Pa.) and the profit 


Or 


at-our showrooms. 


, mail the coupon for a 
folder which describes this latest Austin model. 


TT eee 
American Austin Car Co., iad 
A ; Butler, Pa. 
] 1 
HE MERICAN = § Gentlemen: 
7 ( : ; Please send me your folder describing the new 
; Austin Four Seater. 
LP_ | 
i 
i, MOR, oo ss eek a ewan Rae ene sahesbabe ee 
i 
i 
; NE ok, ZC ca bai ekvahdodew seedeaniesniienedene 
AUSTIN CAR COMPANY, INC., BUTLER, PA. i 
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Finds Right Kind of Direct-by-Mail Pays 


Hiditien Halloran, Inc., of | 
Paterson, N. J., Uses. 


Monthly Folder Cam- 
paign and Invitations 
For Demonstrations Suc- 
cessfully. 


Direct-by-mail advertising, in ad- 
dition to its newspaper copy, has 
aided Coleman-Halloran, Inc., Dodge 
and Plymouth cars and Dodge 
trucks and bus dealer of Paterson, 
N. J., to keep its service department 
active. 

A special monthly mailing cam- | 
paign of booklets and folders, in 
addition to its regular service let- 
ters, has been found effective. 

The monthly mailing, titled “Just 
a Minute,” is written in a light} 
vein, with humor. The second cover | 
of the folder 
service sales talk, 
vein is light. The message in the 
January mailing follows: 

You are cordially invited to attend 
the bending back bee to be held (ii 
you don’t mind) in our service sta- 
tion, for this short month only. 

Under the (mud) guardianship of 
Dependable Tony and his band of 


running board and fender drum- 
mers. 

You bend ‘em and we bend ’em 
back 

Shiny, straightened mud guards 
and “confident looking’ running 


boards are to a car what a new hat 
and overcoat are to the driver. 

Yours—at a price that’s short 
sweet. 

“AUTCMOBILE SHOW” 
FREE 

Where you can actually see the 
most astounding motor car values 
through your own specs and in your 


and 


own leisurely way—unpushcd and 
“unlaxed.” 

The cars you would want to see 
first—at “any” show—are 


HERE } 


For your inspection—without charge 
Light—air—elbow room 

atmosphere simply permeated | 

with value 

And we promise to let “you” 
the questions 

The third cover is devoted to | 

humor, although the writer manages 

to inject his sales talk in a subtle 

On the back cover is a gen- 


An 


ask | 


way. 
eral safety talk on “Care Pays 
Profits.” | 


In addition to the folder the Jan- | 
uary direct mailing included a 
three-color card, which is repro-| 
duced here, sent out to secure pros- | 
pects for new Dodge cars. 

The card is an invitation for a/| 
demonstration and is got up in an 
attractive manner. “Yes! I'd like 
a ride in a new Dodge 6 and 8.’ 
Then there are spaces for the pros- 
pect to check, a line for his name, 
address and telephone. 

Coleman-Halloran, Inc., has found 
direct mailing a paying proposition. | 


ety 
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65 Automobiles for 1c 


950 letters, costing about $45.00, will tell 
your story to every man who has anything 
to say about the operation of 300,000 cars 
and trucks owned by 75 large fleet owners. 


We can also supply local lists of fleet 
operators having 10 or more vehicles cov- 
ering any metropolitan trading area. Our 
lists are zoned, routed, 
the name of the man you want to reach. 


Prices on 


Fleet Owner List Co., 
1815 Broadway, N. Y. C. 





. used to get over the | 
and even here the | 





| ness generally, 


| Was Said to be about 100, with pros- 
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COLEMAN-HALLORAN, Ine 
“DEPENDABLE SERVICE" 
924 Market Street 
Sherwood 2-427 










ing, but ° 
ing founda 
social instit 
beginning. 


pounded but never 
Upon it we have 
there it will stand— 


Feel This Way? 


Ever feel if you step too 
bard’ on the running board 
your foot might go right 
through to the treet? We 


oy sound and sub 
eranvial agaia. 





SAMPLES of 


dircct-by-mail matter used successfully 


















by Coleman- 


Hallor fan, I Inc., Paterson, N, J. 
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SPRINGFIELD SHOW 
ATTRACTED 15,000 


Springfield, Mass. Feb, 2,—Spring- 
field’s most successful automobile 
show from the point of view of both 
| attendance and sales, closed with a 
tot2l attendance of more than 15,- 
| 600 for the week, 

Harry W. Stacy, general manager, | 
said at the close of the show that 
the total attendance showed a gain 
of better than 2,000 over the week’s 
total for the 1931 show. 

Apart from attendance, the deal- 
ers looked with satisfaction at the 
number of order blanks which had 
been filled out by visitors. Most of 
them expressed the belief at the 
close of the show that 1932 will be 
|a better year in their business than 
‘either 1930 or 1931, and that the 
automobile industry may in turn 
boost associated lines and help ma- 
terially in bringing back better busi- 
The number of ac- 
tual sales closed during the show 








pects running into the thousands. 
Dancing was enjoyed almost to 

the last as the 1932 show drew to a 

| finish with the color of the dancers’ 





| gowns matching those of the slcek 


motor cars in the auditorium below. 





indexed and show 


Request 





Dancing was one of the features of | 
the show this year and was held 
nightly in the mahogany room 
Music was furnished by Heffernan’s 





Orchestra, and by means of loud- 
speaker units, 


the basement as well. 


NEW G. M. TRUCK CAB 
GIVES DRIVER COMFORT 


Pontiac, Feb. 2.—Carrying out the 
theory that highway safety is direct- | 


ly dependent upon the physical con- 
dition of drivers, the General Mo- 
tors Truck Company has just com- 
pleted a new truck tractor equipped 
with a de luxe cab. Built for night 
driving, the cab contains a large 
berth with an air-spring mattress, 
in which the drivers can rest when 
relieved at the wheel. 

When on duty the driver sits on 
a deep, specially designed cushion, 
with tied-down springs of the type 
used in overstuffed furniture. The 
steering wheel is adjustable and all 
controls are reached without exer- 





it was transmitted | 
not only to the main floor, but to) 





tion. 





Parts Terminal Plan Points 
Way to Efficient J unking 


New York, Feb. 2.—At a meeting 
of the committee on plans for the 


Eastern Automotive Parts Terminal, 


held in New York, Ralph C. Rognon, 
chairman of the committee, outlined 
the procedure for inaugurating an 
efficient junking plan, utilizing the 
same schedule of distribution of 
second-hand parts as has been de- 
veloped for the parts terminal, with 
136 motor trucks covering the entire 
eastern territory. 

Obtaining the unused mileage 
from the older vehicles is one of the 
most serious problems facing the 
repair industry. The committee de- 
cided that the solution was the 
establishing of a junk yard in con- 
nection with the central parts 
terminal. 

The former would make available 
complete, dependable stocks of all 
manufacturers; the latter, assort- 
ing and listing parts of more or less 
obsolete models. Thus, between the 
two, service shops would have a 
definite source of supply for all re- 
quirements. A listing of all the new 
parts carried in stock by the manu- 
facturers that are nearing obso- 
lescence and a listing of the used 
parts in stock at the junk yard 
would eliminate the necessity of ex- 
pensive manufacturing in supplying 
the demand for these older parts. 

There has been _much a talk of 





strengthening the dealers’ financial 
position through the medium of 
more profitable service departments. 
The selling of maintenance at a 
profit, as well as the used car prob- 
lem, depends on an adequate control 
source of replacement parts and an 
economic system of distribution by 
motor truck. Availability and dis- 
tribution of replacement parts are 
essential to proper reconditioning 
of used vehicles, 

In studying the used car problem 
a survey of the typewriter industry 
was made. Used typewriters, when 
traded, are sent to the repair facto- 
ries, where they are either junked 
or a definite utility value built into 
them. These typewriters are then 
sold to a market that absorbs these 
rebuilt machines without disturbing 
the new typewritermarket. 


The parts terminal is a modern 
warehouse, consisting of 1,200,000 
square feet of floor space in Jersey 
City. The location of the junk yard 
is a mile and a half directly west, 
located on the edge of the Jersey 
swamps, with ample facilities for 
yard storage of used parts. A rail- 
road track will be built into the 
swamp from the yard so that 
worthless metals can be dumped 
into the bog, which will absorb thou- 
sands of tons. 


Indianapolis Ford Dealer 
Shows Record Expansion 


Climbing from last place among 
the fourteen Ford dealers in Indian- 
apolis, in 1928, to seventh place in 
1929 and to second place in 1932, is 


the record of the 30th and Central 
Sales Company. 

Harry Wangelin, upon whose per- 
sonality much of the success of the 
Wangelin-Sharp. Company, another 
Indianapolis Ford dealer, was built, 
is likewise responsible for much of 
the growth of the 30th Street firm. 

About two years ago Mr. Wangelin 
became head of the 30th and Cen- 
tral Company, and immediately in- 
augurated his “personal service” 
program, with which he had assisted 
in establishing the reputation of 
Wangelin-Sharp over a long period 
of years. With Charles C. Babcock 
as general manager, Mr. Wangelin 
immediately set out to put the new 
place on its feet and on the map, 
So to speak. 

Much credit for the rise of their 
company is given by the executives 
to the policies they outline, in which 
personal interest is shown in the 


| customer's problems, alwa 


_—_—_ 


ys uphold- 
ing the customer’s viewpoint, and 
being located in a section of the 
city where parking facilities afford 
easy access to the showroom. 
During the last year a good in- 
crease also was registered in the 
service department, the gain also 
being well above the average for the 
last three years. This department 
has come to be considered as a big 
asset to the business. 

Besides managing the company’s 
business, Mr. Babcock himself sold 
160 Ford cars during 1931 and has 
been the major factor in placing 
his company in its high place among 
competing dealers, Mr. Wangelin 
says. Both men feel that hard work 
has been productive of the results 
they sought to attain, and give no 
indication of relenting in their ef- 
forts. In fact, both declare that 
the new year holds excellent pros- 
pects for business, and state that “if 
courtesy, personal interest, prompt 
attention and expert service will 
make a business grow, we have just 
begun.” 


Beales! Ss Novel Advertising Scheme 





A novel advertising scheme has 
been put into effect by the Hare 
Chevrolet Company of Indianapolis. 
it is in the form of a convenience to 
customers and is limited to the use 
of customers only, according to J. 
H. Hampton, general manager. 

The “Split Coach,” shown in the 
photograph coupled to a Chevrolet 
coach, was purchased fully equipped 
tor traveling and offered for rental 
by Hare customers at a very nomi- 





yer CHEVROLET. rs 
NEW 4 USED CAR OWNERS 


nal figure. Signs on the side of the 
coach explain its purpose. It is fur- 
nished with bunks, lights, icebox 
heater and other conveniences and 


will accommodate four person’ on a} 


trip. 
Rental prices have been fixed at! 


$2 a day or $9 a week, and the idea | 


promises to be extremely popular 
with the company’s large clientele 
during the summer vacation period, 
Mr. Hampton said. 





fs 


i 


“Of course,” he explained, “the 
charges asked for renting the coach 
will not approach its original cost 
and upkeep, but are fixed merely as 
a precaution against unscrupulous 
| patrons, and represent a figure that 
hundreds can afford and will glad- 
ly pay. We believe the coach will 
be a good-will builder, and it can be 
coupled to any car in a few mo- 
ments’ time.” 





Tis 


i! 
i 


| 
| 
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AUTOMOTIVE DAILY NEWS, 


Van Der Zee Prescribes Tonic 


For Automobile Industry 


CHRIS SINSABAUGH 


By 
Chicago, Feb. 2.—In a clean-cut 
diagnosis of Uncle Sam’s ailments, 
A. vanDerZee, general sales 
ager of Dodge Brothers Corporation, 
“Comprehend re- 


sugecsted, your 


sponsibilitics and assume them,” as 


the prescription for all business and 
every individual, 

Mr. vanDerZee had in mind 
particularly the automobile busi- 
ness when he recommended this 
tonic. Individual initiative on the} 
part of every one in the industry | 
with full comprehension of the 
responsibilities of both factory and 


dealer are the principal ingredients 
in the prescription. 

Here for the auto show, of course, 
Mr. vanDerZee believes that 
flation and adjustment have pretty 
well run their course, declaring that 
“every individual definitely should 
undertake to recognize and solve 
his own problems rather than wait 
and hope for some one else to do 
it for him, if we are to move for- 
ward to a more prosperous general 
condition.” 

Continuing to elaborate upon this 
premise, the Dodge executive said, 
“We have a message we would like 
to get to our own dealers and their 
organizations, and to every one in 
fact who reads this issue of Auto- 
motive Daily News, a message we 
believe is fundamental and of great 
importance to the dealer and man- 
ufacturer. It involves every indi- 
vidual in the dealer and factory 
organization, whether business 
owner, manager, salesman, me- 
chanic or other employee. 

“If it is true, as we have every 
reason to believe, that deflation and 
adjustment have pretty well taken 
place in all directions during the 
past couple of years, then it is 
reasonable to assume that the basis 
of all individual and national pros- 
perity is human effort, both physi- 
cal and mental, and the assump- 
tion by the individual of full re- 
sponsibility for his own progress. 

“It is evident that through this 
period of depressed activity there 
have been too many individuals, 
whether they own and operate their 
businesses or whether they are em- 
ployed, earning a wage or salary, 
who have not realized the necessity 
on their part of assuming full re- 
sponsibility for their own progress 
I am not referring to those who 
are out of employment through no} 


fault of their own, but am thinking 
of the majority of workers in the 
United States, who have employ- | 
men operating their own  busi- 
nesses or working for some one else 
Every one who is employed should 
not Only assume full responsibility 
for his own affairs and progress, 
but also for society in general. 


Specifically, in the language of 


our own industry, there are respon- |} 
Sibilities which every factory and | 
every dealer must assume. Natur- 
ally, the thing we are most inter-| 
ested in here at Dodge Brothers is 
the molor car industry, although 
we appreciate that the measure of 
general prosperity that exists 
throughout the country has its ef- 
fect ‘upon our business as well as 


upon aH other businesses. 
“In this matter of comprehending 


| 
| 
man- | 
| 
| 


| they 


' organization 
de- | 








and assuming responsibilities there 
are times when it seems that cer- 
tain individuals or groups of indi- 
viduals in the automobile industry 
expect that some action on the 
part of others will solve their prob- 
lems. They seem inclined to feel 
that most of the difficulties con- 
fronting them are of a general na- 
ture and must be cleared up in a 
general way, rather than by sifting 
them out and determining what 
they themselves can do about them. 
It is surprising how many so-called 
general problems become specific 
and individual as soon as they are 
intelligently approached and ana- | 
lyzed. | 

“In Our business we realize that | 
while it is necessary for our dealer 
organization and ourselves to func- 
tion as a well co-ordinated unit if 
we are to progress, there are certain 
definite responsibilities that log- 
ically belong to the factory organi- 
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zation just as there are other re- 
sponsibilities that are the factory's. 

“Briefly stated, I believe that our 
responsibilities at the factory are: 

“To build products that are mod- 
ern and of good quality and to con- 
tinuously improve these products so 
may offer the public at all 
times the greatest possible value in 
transportation. 

“It iSs our responsibility at 
factory to so represent those prod- 
ucts from time to time through ad- 
vertising and in other ways that 
they will be favorably received by 
the general public. 

“It is our responsibility to develop 
and maintain operating policies be- 
tween the factory and our dealer 
that will permit the 
intelligent and aggressive dealer to 


the 


one 
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develop a stable business and oper- 
ate it profitably. 

“As we see them, the 
bilities of the dealer are: 

“To operate his own business as 
a business man and a merchant 
would, assuming full responsibility 
for its development. 


responsi- 


“To see that all members of his; 
organization are fully capable of | 
functioning efficiently in their re-| 
spective positions. 

“To take the territory or market 
which we turn over to him with 
our franchise and develop that 
market to his cwn advantage as 
well as ours | 


have been very 
the responsibili- 


“Necessarily we 
brief in otulining 


|ties of the factory and the dealer 
A great deal more could be said.| 
However, if the factory and the} 
dealer comprehend their respective 
responsibilities and then co-ordinate 
their efforts at all times, neither 
one looking to the other for the 





point, 


solution of their own individual | 
problems, but working together in’ 
harmony and with a single view-| 


the chances for success on' 


body that stays quiet. 


the part ot both are much greater 
than would otherwise be the case. 
“Important as products, advertis- 


ing and general policies are, the 
matter of training and educati on 
of the individual for his own par- 
ticular job takes front rank. It has 


been stated at times that there has | 





been a disintegration in selling. 
Whether or not this is true we will |} 
not take time to argue now, but! 
jcertainly it is too frequently true} 
with individual organizations. 

“It is very necessary for any sell-| 
ing organization, and, after all, we! 
are all selling either products or 
services, to give a great deal of at 


to the development of the 
power of 


tention 
individual’s 


ment. Too often a salesman does 
not know all that he should about 
the product he is trying to sell; does | 
/not know all he should about effec- 


tive salesmanship, and is not making 
any particular effort to increase his 
knowledge or ability. 

“The same _ thing 
often to men who are in 


applies very 
business. 


(Continued on Page 12) 


Few things can kill the new owner's enthusiasm for his car as quickly as persistent body 
noises. Budd builds bodies that are not only safe — but quiet. Where there are no joints, 
there can be no squeaks or rattles. By reducing the number of body parts and by the 
extensive use of flash welding, Budd eliminates joints. The Budd one-piece body is made 


from only eight major paris— flash welded into one joiniless unit. A quiet body — and a 


‘ rane 
Bey 
Ps ; 





Originators of the All-Steel Body. Supplied to Manufacturers in the United Stctes, Great Britain, France, Germany. 


accomplish. | 


FUNK & ENNIS CHRYSLER'S 
MARYLAND DISTRIBUTOR 


Baltimore, Md., Feb. 2.—An< 
nouncement has been made of thé 
appointment of a new Chrysler dis-« 
|tributor for the Maryland area, 
|Funk & Ennis, Inc., Chrysler deals 
jers here for the las t eight years, 
| The company, which will move to 
new headquarters near the heart of 
automobile row, is headed by Lean- 
M. Funk, president. Other of« 
ficers are Charles M. Ennis, secre 
tary and treasurer, and August W, 
Diehl, vice-president 


der 
| 


NEW ROCKNE DEALER 
Indianapolis, Ind., Feb. 2.—Ap- 
pointment of Lauth Motors, Inc., as 
dealer for the city of Indianapolis 
'for the new Rockne six has been 
announced here. The company 


formerly handled the Chevrolet line 
under the name of Lauth Chevrolet 
Company. 
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Availability 


of replacement parts—— 
the Necessity 


ANUFACTURERS utilizing the facilities of the Eastern 

Automotive Parts Terminal can make their complete PATERSON N 

line of replacement parts instantly available to the entire p a 
maintenance industry throughout the Eastern Territory— Qe) 

at a lower warehousing cost—at a lower distribution cost 

—and with an increase in dealer and consumer good-will 


HACKENSA 


that is bound to react favorably on new and used car sales. Seon 
The economies effected by this terminal in Replacement Part 1, 
Merchandising include: os Serr 
iy a 
Elimination of duplicated major stocks. Better a Ten | 
control of obsolete parts. 2 er lames 
, ince ay (x 
Reduced cost of floor space in a building properly BLOOM FIELD{s she 
: ; } PY Te ale 
designed to handle large volumes of incoming and r ranati 
outgoing shipments, with ideal working conditions vu eon 


i 


° An) ’ AVAILABLE 
for warehousing. [MARRISON 


No carting charges on rail shipments routed di- 
rectly into or out of the Terminal. 


Reduced delivery cost through consolidation of 
deliveries. (Established rates for this delivery 


; in Easte ‘erri ¢ EASTER? 
service are lowest in Eastern Territory.) 7 ( EASTERN 
; S * | : PARTS | 

Minimum insurance rates and reduced taxes in the a 


: TERMINAL 1 
ne 
State of New Jersey. ee 


Economies in handling export shipments. 


Reduced time of merchandise in transit to Receiv- pe \j 
ing Depots, due to central location of Terminal. A ELIZABETH és e pps a 
Billing, packing, routing and delivering of orders Ps mort Te 
during the night and early morning, to avoid con- : z 


gested traffic and to save time of the consumer. 





In the heart of the en aie 
Metropolitan Area ' — cee 
Thus, by this plan, each manufacturer entering the Terminal Facilities t 
has complete control of his own stock of parts plus the advan- of 
tage of a modern warehousing service and the economies of an A modern, shoaiutely irogeect wesshoues, constonated of brick, steel 
is ° ° ° : . and concrete—848 feet long and 1 eet wide, embracing 1,240,000 square 
efficient, established distribution plan operating throughout the feet of floor space—Ceilings 12 feet on all floors except the top, which is 
ti Eastern Territory 13 feet—Supporting pillars 25 feet from center to center, insuring ample 
entire as ° 


working space between pillars—Floor load 250 to 350 pounds per square 
foot—Large windows provide ample light—Unloading tracks accommodate 
fifty-two (52) carloads at each setting—Twenty-seven (27) elevators 
eliminate floor delays in handling—Space at delivery platform for «the 
simultaneous loading or unloading of ninety-six (96) motor trucks—Wide 
streets and no traffic congestion—Inter-communicating telephones—Ample 
fire and police protection—Insurance rate of O6c. per $100 per annum— 


WRITE FOR OUR SCHEDULE Less than Carload Freight Station located in same building. 


= LOCATION—The building is located in Jersey City, New Jersey, two 
OF RATES blocks from the Vehicular Tunnel, communicating with Manhattan Island, 

which is used exclusively for downtown New York, Brooklyn and Long = 
Island deliveries. It is five minutes by motor truck to ferries operating to 
Manhattan and which are used to service midtown and uptown New York, 


the lowering in cost made possible by mass distribution. We place at Rencte avoiding unnecessary traffic delays on the Island, 
your disposal 136 motor trucks, all fully insured and protected by It is within two blocks of the Lincoln Highway, by means of which 


motor trucks can serve Central and Northern New Jersey. 
bond, operating on dependable schedules and routed to cover the One hour delivery service to receiving terminals in Manhattan, Bronz, 
’ 
entire Eastern Territory. 


We have zoned the entire Eastern Territory and our rates will show 


Queens, Brooklyn and Newark. 





ADVANTAGES—AIl shipments, either carload or less than carload, 
consigned to the Eastern Automotive Parts Terminal in Jersey City, New 


!EASTERN AUTOMOTIVE 





-—e. 
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, Complete Stocks 








for all makes and models 
are Needed 


HE most expensive item in the overhead 

of any service station and the outstanding 
factor in loss of time is shopping all-around- 
the-town to obtain replacement parts to recondi- 
tion all makes of vehicles. 


Dealers throughout the eastern territory 
in reconditioning traded vehicles and re- 
pairing other makes than those they rep- 
resent, require a dependable, convenient 
source of supply of parts for all makes. 


Fleet users need the same dependable, 
i (an . . 
= i delete \ convenient source of supply for the 
haz , _ a - 
efficient SErVICINE of mixed fleets. 


Independent shops servicing all makes of 
vehicles require a service from complete, 

y TERN a . = available stocks. 

lime ore ere 9 In this highly competitive market, families, com- 
wee 2 z , panies and corporations own several different 
= oe makes of cars and trucks. ‘The sale of replace- 
ment parts to service these vehicles for their 
normal life is not competitive among the manu- 
facturers that created this huge market of millions 
of vehicles. 

With complete stocks housed within a modern 
terminal, and centrally located, an efficient 
system of distribution can be maintained. Such 


of the Terminal a collective movement on the part of all manu- 
facturers will create a central mart from which 


At the mouth of the 
Vehicular Tunnel 





eel Jersey, routed for delivery via the D. L. & W. R. R., will be delivered to 


are the Terminal without cartage expense. Carload shi ts f h t - } j @ 
» “ve conemnary in sichions, nee - the Seantell’ de tied macnian oher the needs of the repair industry can be econom 
ple shipment and are place or unloading not later than 9 A. M. ’ ~ : 

oo All delays incidental to harbor operation are eliminated. ically distributed. 

= All inbound shipments, either carload or less than carload, are unloaded 


and delivered direct to the space of the various tenants. All outbound 
ide consignments shipped by tenants to their various customers are picked up in 
their space and delivered either to the railroad for reshipment or to the 
tailboard of delivering motor trucks. This service is provided at a mini- 





— 
mum cost. 
i Upon receipt of a request written on your stationery the Committee 
BDISTRIBUTION—An efficient store door distribution service by motor ; ing ' 
= 4 truck is maintained at reasonable cost, enabling tenants of the Eastern on Plans for the Eastern Automotive Parts Terminal will forward a 
ng > Automotive Parts Terminal to deliver direct to the door of their customer complete report of the past year’s activities. 
to within twenty-four (24) hours, or less, in Greater New York, Long Island, 
ia onneetent, _— River Valley, Westchester County and Northern and 
° entral ew Jersey. r r r 
ch Through rail rates apply direct from the Toveioat company building to EASTERN AUTOMO rIVE PAR rs TERMINAL, Inc., 
ic. practically all points not served by motor truck distribution. . 
Direct connections with all Coastal Steamship Lines from New York 629 Grove St., Jersey City, N. J. Phone RE ctor 2 2345 
nx, City to all points on the Atlantic Seaboard. A 
One export shipment, regardless of tonnage, will be delivered anywhere RALPH Cc, ROGNON, President 
in the New York lighterage limits at a charge of $3.96, thus enabling tenants 
ad, to consolidate rush export shipments with domestic shipments, thereby 
ow securing quick service on rush orders of export freight. 


PARTS TERMINAL, INC. 
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RECORD ATTENDANCE | rissea'nere irom the chicago avow,| Studebaker Ad Men and Executives Gather 
EXPECTED AT ST. PAUL "'appropriate ceremonies will mark 
EXHIBIT NEXT WEEK(|it's. m, saturday, Gov. Olsen and 








Mayor Bundlie have been invited 
to participate by A. K, McDonald, 

St. Paul, Feb. 2—Thousands of|chairman of the committee in| 
visitors from parts of the North-|charge of the program. 
west will be in the city for the St.| A number of conventions will be 
Paul Automobile Show, February 6| held during the week in conjunc-| 
to 13, it was announced by H. E.|tion with the show. Outstanding | 





Warren, managing director, Satur-| will be the annual meeting of the | 
day night. Minnesota Motor Trades Associa- 

National recognition given the St. | tion, with a membership of more 
Paul show by leading car manu-|than 1,000, representing every sec-| 


facturers, granting of reduced rates|tion of the state. The convention | 
by the railroads and the staging of | will be held Tuesday, February 9,| 
the exposition in the new $1,500,000 and it will be the first time in 
Auditorium are factors that are|twelve years that this city has been 
combining to spell success for the | host to the, organization. 
first of the annual automobile Market Week also will be ob-| 
shows to be staged under the/served, and more than 3,500 mer- 
auspices of the St. Paul Automo-|chants and business men from the | 
bile Dealers, Inc. Northwest will be in attendance.. 
Virtually all details for the Goodwill messengers representing | 
staging of the show have been com-/the St. Paul Auto Show will con-| 
pleted. The entire arena, nearly |tact business and luncheon groups 
three times as much exhibit space} of the city and outside territory 
as the old building, will be trans-| this week. Personal invitations. wiil | 
formed into a Chinese garden by | be extended by “Good Will Queens” 
workmen early this week. Through- | sent out by the automobile dealers 
out the decorations will be a color | association. 
scheme of gold and black, with the Ben Pollack’s Orchestra will fur- 
high spot centered around a gar-/nish the entertainment during the 
den of dragons, which will be | show. In addition to playing in the 


are See a - ‘ack's ee on a. This picture shows the executives | president of the Studebaker Corpo- | president of the S. P. A. R. Sales 
yards of gold and black velour will | music for the dance to be a nightly | 294 advertising counsel who partici- 7 a dae a oe — "aed oon ont te diana a 

i : : ‘ oO e Rockne Motors Corporation; ird row (left to rig. —W. 7 
be required for the background. | feature in the new Auditorium Ball| pated in the first general sales George M. Graham, vice-president | Baldwin, advertising manager of 


Ornamental pillars along cach lane | Room, which has been engaged for | meeting of the Studebaker Corpo-| or the Rockne Motors Corporation, | the Pierce-Arrow Motor Car Com- 











pr ge of be Ape ca a the show. ration and its subsidiary companies |and J. M. Cleary, president of the| pany; H. S. Bishop, vice-president 
yyy on ca. seanenenline , at South Bend, They are: S. P. A. Truck Corporation. of the Roche Advertising Company; 
the latest models for 1982 of the| > UC™ OWNERS GROUP Front row (left to right)—Roy H.| Second row (left to right)—|J. P. Roche, president of the Roche 

Eek con demeaaionh . ADDS 3,000 MEMBERS — George D. Keller, sales manager of | Advertising Company, and Ottis 


Jeading car manufacturers, will be Charlotte, N. C., Feb. 2.—Approxi- Faulkner, vice-president of the the Studebaker Sales Corporation of | Lucas, advertising manager of the 


erga eae aeaen mately 3,000 members have joined| Studebaker Sales Corporation of| America; M. J. Casey, assistant to| Studebaker Sales Corporation of 


the North and South Carolina} America; A. J. Chanter, vice-presi- | Mr. Chanter; Leslie Williams, man- | America. 
Truck Owners Association within | gent of the Pierce-Arrow Motor Car | 28er of retail management division, | —— 





























Eastern the last six weeks, including the : ;_ | the Studebaker Sales Corporation of Eastern 
a Standard Oil Company, according to Company; Paul G. Hoffman, presi America; Charles H. Wondries, vice- ae 
a ireports made at a recent meeting! dent of the Studebaker Sales Cor- | president of the S. P. A. Truck Cor- Seruinel 
See Pages 8 and 9 of the association in Greenboro, poration of At of America; A, R. Erskine, ! poration, and E. . ©. Mendler, vice- | See Pages 8 and 9 
Cumulative New Commercial Car . Registration Statistics, December, 1931 
Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. Commercial Car figures do not include busses, 
In this table 45 states and the District of Columbia. Returns for today: California, Colorado, Mississippi, New York, Tennessee and Washington. 


Comparative figures for December, 1930, will be found on Page 12. 
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success 
in 30 days! 


Thirty days after its announcement to the 
trade, 739 dealers had signed Rockne con- 
tracts! The dealers it attracts are the real 
test of any automobile—and the Rockne 
already has the dealers—has them all over 
America—in the big cities and the small 
ones—men who see in the comprehensive 
Rockne line the greatest profit opportunity 
in years. 

With a “75” of 114-inch wheelbase and 72 
horsepower at $685 at the factory and up— 
and a “65” of 110-inch wheelbase and 66 
horsepower at $585 at the factory and up— 
the Rockne completely covers the price field 
in which more than ~*, of all cars are sold. 

The Rockne has Studebaker’s impreg- 
nable financial strength and Studebaker’s 
unquestioned guarantee behind it. It’s a 
success because its sponsor has been suc- 
cessful in the vehicle business for 80 con- 
secutive years. 

No matter where you are located, if you 
want to stay in the automobile business and 
make money at it, write or wire for details 
about the Rockne franchise. Much choice 
territory is still open. 


ROCKNE MOTORS CORPORATION 


(A Studebaker subsidiary compan 
y pany 
DETROIT, MICHIGAN 


LLL a ne nee gS 


nation-wide 





FREE WHEELING AND FULL SYNCHRONIZED SHIFT... 
SWITCH-KEY STARTING...4-POINT CUSHIONED POWER 


EXTRA LARGE SIX-CYLINDER POWER PLANTS ...EXTRA LARGE BRAKES...SILENT CARBURETION... HYDRAULIC SHOCK 
ABSORBERS ...SELF-ADJUSTING SPRING SHACKLES...GLASS SMOOTH ELECTRO-PLATED PISTONS... QUADRUPLY 
COUNTERWEIGHTED CRANKSHAFTS...AERODYNAMIC BODY STYLING...SLOPING RADIATORS AND WINDSHIELDS 








et, 


































VY ROCKNE SIX 
"65 “ 


5585 


AND UP, F.O. B. FACTORY 







“ ROCKNE SIX 


75 





Space 4 
at the Show 
in Chicago 
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Van Der Zee Prescribes Tonic 
For Automobile Industry 


(Continued from. Page 7) 


They do not know all they could) were willing to put forth the neces- 


know with regard to good business 
practice, and they are not making 
the effort they should day by day 
to increase their knowledge and 
operating effectiveness, 

“We are confident that the funda- 
mentals of business are such that if 
each and every individual will un- 
dertake to fully comprehend the 
scope of the position that he eccu- 
pies, whether he be mechanic, sales- 
man, executive or business owner, 
and then will undertake to increase 
his efficiency through gaining more 
knowledge with regard to his own 
particular work, he will learn that 
he can move forward regardless cf 
his present state, financially or 
otherwise to an increasingly pros- 
perous condition, providing, of 
course, he is judicious in his per- 
sonal and business conduct. 

“We have recently had the experi- 
ence of producing a motion picture 


for the edification of our Sales andj} 


service organization throughout the 
United States. In some instances 
dealers, after having seen ‘More 
Power to You,’ have told us that if 
they could secure a number of retail 
salesmen who knew their jobs as 
well as the retail salesman shown 
in the picture their businesses would 
prosper to a much greater degree. 
“These dealers did not seem to 
realize that they could have as 
many of these letter-perfect sales- 
men as they desired, providing they 


Eastern 
Automotive 
Parts 
Terminal 
See Pages 8 and 9% 


Cumulative 


States 


Brockway- 
Indiana 
Chevrolet 


Alabama, ’30 | 
Arizona, 1930 | 
Arkansas, 30 | 
Cal., 1930 
Colorado, 
Conn., 1930 
Delaware, °30 | 


30 | 


sary educational effort to train 
them. The salesman in the picture 
was a man who had been trained 
| properly to effectively present our 
| product. As a matter of fact, he 
knew nothing at all about automo- 
bile salesmanship when he accepted 
the role. 

“We realize that it is not possible 
to put an advertisement in the 
newspapers and secure that type of 
finished salesman. Men of that type 
must be educated to sell motor cars. 
Making them that kind of salesman 
is simple. It means, in the first 
place, choosing an individual who 
is ambitious, who is willing to study 
and who is willing to work, Then 
it is necessary for the dealer or ex- 
ecutive who has employed the man 
to see to it that he receives the 
proper training. 

“It is perfectly obvious that na- 
tional prosperity is a result of 
individual prosperity. When a na- 
tion is moving along at a highly 
prosperous rate, as was the case in 
1928 and 1929, lax methods creep 
into business operations, and effi- 
ciency is the result. 

“The question arises then as to 
whether such a high state of pros- 
perity can continue. Fear develops 
and business activity becomes de- 
pressed. Readjustment on the part 
of individuals and business institu- 
tions is necessary. Too often they 
are reluctant to readjust their af- 
fairs and are inclined to expect 
some one else to effect the measures 
which will make it possible for them 





to continue. 
“It is with the knowledge that. 
such a condition exists that we at 





Florida, 1930 | 
Georgia, ’30 | 
Idaho, 1930 | 


Illinois, 1930 | 2) 


Dodge Brothers are devoting a 
great deal of time, money and ef- 
fort to assist, in every way, our 
nation-wide sales and service or- 
ganization to increase its knowledge 
and efficiency to such an extent 
that it can at all times discharge 
the responsibilities which rightfully 
belong to it. 

“Accept the full responsibility for 
your Own development and progress 
and your advancement will be as- 
sured regardless of your line of 
endeavor.” 


‘JANUARY SALES. 
INDICATE DEFINITE 
UPTURN, WILLIAMS 


By J. E. WILLIAMS 


Sales Manager Franklin Automobile 
Company 

Syracuse, N, Y., Feb. 2.——As a re- 
sult of the national and local auto- 
mobile shows in January, the dealer 
situation throughout the industry is 
distinctly stronger, is the belief of 
J. E. Williams, vice-president in 
charge of sales of Franklin Auto- 
mobile Company. 

“IT am confident, judging from 
observations and reports to date, 
that the tremendous, successful ef- 
fort put forth by manufacturers and 
dealers will be reflected in increased 
activity in sales as 1932 gets under 
way,” Mr. Williams said. 

“Indications that Franklin will 
share in this better volume have ap- 
peared in the reception given our 
new line of Supercharged Airman 
models. From all shows to date 
there have been reports of notice- 
ably greater buying interest than 
last year. Franklin dealers are also 
lining up extremely satisfactory 
prospects for the new twelve through 
pre-announcement exhibits at 
shows. 


Chicago Show Events 


WEDNESDAY, FEBRUARY 3 

12.30 P.M.—Chrysler Dealer Luncheon, Congress Hotel, 

12.30 P.M.—Marmon Luncheon, Palmer House. 

12.30 P. M.—Hupmobile Dealer Luncheon, Stevens Hotel. 
6.30 P. M.—Willys-Overland Dealer Banquet, Palmer House. 
6.30 P.M.—Oldsmobile Dealer Dinner, Congress Hotel, 

THURSDAY, FEBRUARY 4 

12.30 P.M.—Dodge Dealer Luncheon, Congress Hotel. 

12.30 P.M.—Marmon Luncheon, Palmer House, 

Oldsmobile Dealer Meeting, Stevens Hotel. 


ing, at which quotas for various ter- 
ritorities were given out, the planned 
output for the months immediately 
ahead was accepted as meeting re- 
quirements very conservatively. 
Many distributors’ estimates were 
in excess of quotas. 

“January shipments have been in 
accordance with quota for the 
month, 
February will also be met. January 
cars mainly were devoted to dis- 
tributor and dealer sampling, and 
February cars wll be needed for 
complete stock. Delivery of cars at 
retail began in satisfactory volume 
about the third week in January. 

“All conditions unite to place the 
automobile business in a healthy 
state. As it is with us, and pre- 
sumably with other manufacturers, 
profitable operation can be assured 
on reasonable volume, and changes 
which have taken place in retail 
organizations have brought about 
similar conditions there. The first 
month of 1932 seems to indicate 
tnat the automobile industry is def- 
initely on the upgrade,’ Mr. Wil- 
liams stated. 


NEW OLDSMOBILE DEALER 

Trenton, N. J., Feb. 2—Anthony 
Rogers, Inc., with showrooms at 215 
North Montgomery St., this city, 
and 15 Park St., Bordentown, has 


“At our annual distributors’ meet- been appointed Oldsmobile dealer. 


This table is repeated for comparative purposes only, figures for December, 1931, will be found on Page 10. 
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and indications are that! 
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TRENTON’S SHOW WILL 
OPEN NEXT WEDNESDAY 


Trenton, N. J., Feb, *2.—Spring- 
time effect will feature the decora- 
tions for the annual show of the 
Trenton Automobile Trade Associa- 
tion in the Armory February 10 to 
13. A replica of Gen, Washington's 
home in Mount Vernon will be 
erected across One end of the Arm- 
ory, and cherry trees in blossom will 
be used extensively to complete the 
desired effect. 

The officials of the trade associa- 
tion have awarded the contract for 
decorations to the George A. ‘Tra- 
han Company, Cohoes, N. Y. This 
firm has attended the g¢ecorative 
features for Trenton’s automobile 
show for some years. 

It is expected by the officials of 
the association that the show will 
exceed other like events held in this 
city. Space for exhibit purposses 
has been engaged. 

William A. Weinmann is presi- 
dent of the association. 
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On: of the new models that is , 
attracting widespread attention is the new Blue Streak 
Graham series. And what beauties they are! 


In addition to originality in design, Messrs. Graham 
are alert to the necessity of providing superlative 
performance. 


Nelson Bohnalite Pistons which cost more than ordi- 
nary pistons, are used in Graham cars because Graham 
executives know they mean superior performance. 
Made of Bohnalite which is 62% lighter than iron, 
reciprocating parts are lightened, bearing loads 
reduced and faster, snappier, smoother getaway is the 
glorious result. Vibration is reduced to a minimum, 


cooling is improved and cylinder scoring prevented. 
Graham dealers should use this big fact in selling. 
Tell the public of this important Graham advantage. 


It will help Graham dealers sell Graham cars! 


Why the Blue Streak— 


goes like a blue streak! 


There are many contributing factors which make the Blue Streak 
an outstanding performer. Incorporated in the Graham engines are 
many noteworthy refinements. In addition to Nelson Bohnalite 
Pistons are the Bohnalite Cylinder Heads. Here is a feature that is 
attracting the attention of the entire industry. For the use of 
Bohnalite Cylinder Heads means finer performance in acceleration, 
speed and power— improved all around engine efficiency — higher 
compression—lower fuel consumption— elimination of engine 
“ping”—more uniform combustion chamber temperature — weight 
reduction. ae 


All these facts, Mr. Graham Dealer, are important selling ammuni- 
tion for you. See that your retail selling organization uses these 
vital Graham engineering points. They comprise some of the 
basic reasons why the Blue Streak goes like a blue streak and is 
selling like a blue streak. This is a year when performance counts 


and you have it! Hats off to Graham! 


BOHN ALUMINUM & BRASS CORP., DETROIT, MICH. 
New York Chicago Cleveland Pittsburgh 


NELSON 


PISTONS 
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Chicago Show Sales Up; 
Attendance Below Last Year 


(Continued from Page 1) 


utors the national show is confi- 


uncqualed values, style and per- 


dently counted upon to sustain and | formance being offered, 


increase the wave of buying now | 
uncer way. Furthermore they figure 
that the sight of all these newly 
purchased cars on the streets will 
serve as a reminder to those who 
have not as yet bought that they 
should follow suit by replacing their 
old models with the 1932 variety 
and thereby take advantage of the} 


SALON 3 DAYS SALES 
REPORTED AS OVER 
SAME PERIOD 1931 


(Continued from Page 1) 


it had not been expected to draw as 
well as on previous occasions, par- 
ticvlarly in view of the supposed re- 
luctance of upper class buyers even 
to look at luxury articles, much less 
to purchase them. 

Still, reports from Manager John 
R. Eustis are to the effect that both 
Seturday and Sunday crowds were 
well ahead of the previous show and 
that Monday attendance ran about 
even. The gain on Saturday alone 
is cstimated at more than 2,000 
persons. 

Moreover those viewing these cus- 


tom creations have not been merely | 


looxers but have purchased the new 
jobs to the tune of some 
thousand dollars during the first 
three days, according to exhibitors. 

While ostensibly the salon is a 
paid admission event the great pro- 
po®tion of those visiting it are pre- 
sented with tickets with the com- 
pliments of the sponsoring bLodies. 


er2l] Motors, Chrysler, Willys Over- 
land and other individual company 


where crowds are also well ahead of 
last year. 

Certain well defined trends are 
observable on a trip through the 
salon including greater general sim- 
plicity of equipment and style, more 
rakish windshields, the adoption of 
motor boat cowling, the close coupl- 
ing of luggage carrier or trunk with 
rear of body or as part of the body | 

itself, the use of running bonnets all 
= way back to the windshield, the 
concealing of folding tops within 
the body and a brand new idea in 
the form of colored fabric tops. 
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hundred | 


EL than 100 per 
In that respect it is like the Gen- | 


’ | manager, 
shows where admission is free and | 





With a rise in the mercury it is 
expected that attendance at the 
show will gain proportionately, but 
no hope is held cut that it will 
exceed last year by a large margin 
as in the case cf the New Yerk 
exhibition. 

Statements of a satisfying nature 
|regarding interest in new models 
and sc!:- have just come from a 
number of sources. Buick, through 
Vice-president C. W. Churchill, in 
charge of sales, reports twenty-one 
1932 models sold and delivered on 
the first two days of the show and 
forty-two additional orders taken. 
as compared with nine sales on the 
first two days at last year’s show. 

Hudson announces that six new 
cars were sold during the first 
twenty minutes after the show 
opened. Oldsmobile orders are thus 
far runn'ag 100 per cent. ahead of 
the same days at the 1931 exposi- 
tion. Vice-president A. J. Rogers, 
in charge of sales for Marmon, re- 
ports splendid interest in the new 
models at the show and a substan- 
tial number of actual sales. 


OLDS CHICAGO SHOW 
SALES 100% OVER 1931 


(Continued from Page 1) 


ner will be in the charge of J. T. 
Coilins, general sales manager. 

One reason for encouragement to 
the Oldsmobile forces is sure to be 
the record made in the first three 
days of the Chicago show when re- 
tail sales registered a gain of more 
cent. over the same 
period last year. 

Herbert Trevellyan, Chicago zone 
declared in a statement 
today that the proportion of this 
early buying Of new models is taken 
as indicating a decided husiness 
upturn and that Oldsmobile deal- 
ers lock for a larger volume in the 
first half of this year than during 
the corresponding six months of 
1931. The dinner tomorrow night 


| will attract more dealers than any 


| 





previous Oldsmobile affair of its 


sort. 


SYRACUSE, N. Y., SHOW SET 
FOR ARMORY, FEBRUARY 22-27 

Syracuse, N. Y., Feb. 2.—Plans 
are nearing completion for the an- 
nual automobile show in the state 
armory here, sponsored by the 
Syracuse Automobile Dealers’ As- 
sociation. The show dates this year 
are February 22 to 27. 


Many :of the most beautiful 


models displayed at this show 
are finished with 


Pearl Lacquer 


Full details avd literature eusll 
be gladly supplied on request. 


RINSHED-MASON CO. 


Manufacturers R-M Automotive Lacquers and Undercoatings 


DETROIT 


|dominant change in the Style of 


FISHER HOLDS VALUE 
KEYNOTE OF YEAR'S 
NEW CAR OFFERINGS 
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display of wealth which expresses 
itself in “swank,” and employing 
some of the plenty, at least, toward 
relief work of some sort. 

Ii was into a greatly changed 
setiing that the automotive indus- 
try had to plan the introduction of 
its offerings for 1932. Always in 
close contact with the economic 
pulse of the country, motor car 
manufacturers, months ago, fell 
into step with the times. Some of 
the new lines, reflecting these 
builders’ convictions on the appro- 
priate thing for these times, have 
now been out for some weeks. Buick 
and Chevrolet, to mention two with 
whose problems I am familiar, have 
thoroughly outdone themselves in 
the matter of value referred to, and 
their achievement may be regarded 
as more or less typical of the in- 
dustry at large. 

Greater values are apparent from 
one end of the car to the other. 
There is an array of mechanical 
innovations seldom matched in any 
one year. But, even nearer home, 
from the body manufacturer’s 
standpoint, are the many body ad- 
vancements in these new lines of 
cars. 

Here again it will be found that 
the effort to give more for the 
money has dictated every change. 
Fisher bodies, for instance, :incor- 
porate dozens of improvements this 
year. There is the new adjustable 
interior glare shield, replacing the 
outside-fixed visor; newly designed 
and refined body fittings; better 
upholstery, insulation and ventila- 
tion; new refinements of the door 
locks, seat regulators, window 
mechanisms, to name the more con- 
crete examples. In addition, there 
are any number of improvements 
which do not show on the surface 
but which bear vitally on the body's 
capacity to stand up under use. 

And, finally, there is style. An 
intangible thing at best, and diffi- 
cult to define, but a thing which a 
car either has or has not, and a 
thing we have stressed at all times. 
Always an important factor, style 
means more now than ever, perhaps, 
because the average buyer is keep- 
ing his car longer than heretofore. 
And it is reasonable to suppose that 
he is going to select the car which, 
all other factors being equal, stands 
the best chance of looking up-to- 
date among the cars of the year 
after next. 

Careful streamlining has been the 


bodies this year. Even here there is 
apparent the same caution against 
anything faddish or freaky. Pos- 
sibly styles this year might have 
been a good deal more radical but 
for changed business conditions, 
which imposed a new conception of 
thrift upon the public at large. At 
any rate, the new lines display style 
with a pleasing restraint which is 
certainly in step with the times. 
And here, of course, is where the 
buyer finally “gets a break.” He is 
getting rock-bottom prices on a 
type of automotive values such as 


| has never before been seen. At Fish- 


er Body, for instance, the tremen- 
dous purchasing power born of 
massed resources has reached out 
into the wool market, the steel mar- 
ket, the timber forests and the 
many other sources of the raw 
materials from which Bodies by 
Fisher are built, and has gathered 
these materials at prices not only in 
keeping with the times, but actually 
lower than would be available to 


| purchasers of lesser quantities. Such 


purchasing has placed at the dis- 
posal of the buying public a double 
advantage; it has given today’s au- 
tomobile buyer the benefit of vast 
quantity purchasing at a time when 
all commodities are at the lowest 
price levels in years. 

As these prices stand today, they 
surely entitle the automobile to a 
place among those necessities which 
have undergone revision to fit the 
public purse. Authorities throughout 
the industry naturally hesitate to 
predict, but there are grounds to 
believe that prices are now at the 
very bottom. In fact, it is no secret 
that the industry is relying upon 
the automobile shows here and 
throughout the United States to set 
in motion the machinery of buying 
again, 


WILCOX- RICH ACQUIRES — 


TWO UNITS OF HOLLEY 


Detroit, Feb. 2.—Wilcox-Rich Cor- 
poration, division of Eaton Axle and 
Spring Company, has purchased the 
assets and business of Holley Per- 
manent Mold Company, Inc., of De- 
troit, and also the gray iron casting 
business and equipment of the 
foundry division of the Holley Car- 
buretor Company, Detroit. 


DODGE SALES SPURRED, 
DEALERS REPORTING, BY 
SHOWS IN KEY SECTIONS 


(Continued from Page 1) 
running only six days, far exceeded 
last year’s, which lasted seven. 

“Public acceptance of new Dodge 
extremely gratifying,’ 'the wire said 
in part. “Secured 322 new pros- 
pects. Over 200 per cent. increase 
in bona fide orders compared to 
1931. Trade comments extremely 
favorable. Dignity of appearance of 
new Dodges particularly commented 
on. Plenty of business ahead of us. 
Thoroughly convinced that this 
month will be the best January we 
have had in the past five years. 
Great start for big year.” 

The Thornton-Fuller Auto Com- 
pany, Philadelphia, equals Brook- 
lyn’s enthusiasm with such state- 
ments as: “Forty per cent. increase 
in show attendance over last year. 
Floating Power certainly outstand- 
ing feature of show. Dodge line 
enthusiastically received. Prospects 
for 1932 considerably increased over 
1931.” 

United Motors Corporation. Louis- 
ville, and the Seiler Motor Com- 
pany, Cincinnati, both reported 
larger attendance and greater sales 
than a year ago with “the imme- 
diate outlook very good.” 

Louis Engel, Jr. Inc., Buffalo, and 
the Edwards Motor Company, Mil-! 
waukee, vied with each other for the | 
spotlight. Says the former: “Buf- 
falo show attendance 25 per cent. 
over last year. Expect this to be 
the greatest year in Dodge history.” 

Matching this was a lengthy tele- 
gram from the Edwards Motor 
Company which said in part: “Be- 
cause of Floating Power and be- 
cause we have both free wheeling 
and automatic clutch control we 
have enjoyed a greater approval of 
Dodge cars than in any automobile 
show in our history, Salesmen re- 
port more prospects, more demon- 
strations booked and more real in- 
terest in replacing worn out trans- 
portation. Made more actual sales 
than ever before.” This particular 
wire concluded with an urgent re- 
quest for more eight-cylinder sedans 
and six-cylinder coupes for imme- 
diate delivery. 

T. J. O’Brien & Son, Dodge deal- 
ers in Omaha, the Pelton Motor 
Car Company, Los Angeles, and the 
J. E, French Company, San Fran- 
cisco, harmonize on a report of in- 
creased attendance at the shows 
with sales of Dodge cars far ahead 
of last year. 

Even though the huge tent in 
which the Los Angeles show was 
being held collapsed under tons of 
snow, the first that that city has 
had in 54 years, people crowded the 
exhibits, reports Pelton, with Dodge 
receiving a generous proportion of 
the attention. The Pelton wire in 
part said: “Thirty per cent. in- 
crease in show attendance. Best 
buying show since 1929. Over 300 
per cent. increase in Dodge sales.” 

French, in San Francisco, reported 
a 15 per cent. increase in show 
attendance and a substantial step- 
up in sales and prospects secured 


FIELDS, FRAZER TO BE 
AT CHRYSLER LUNCHEON 
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lively meeting, with the dealers de- 
termined to keep rolling the mo- 
mentum thus far gained. 

At both the Coliseum and the 
Chrysler Salon in the Congress, the 
1932 models have been a maget for 
crowds and orders have been signed 
in entirely satisfactory numbers. 
Optimism is the predominent note 
in Chrysler circles, due to the pub- 


lic response to the four completely ! 
new lines of cars introduced by the | 


company this year. 

Officials feel they were never in 
as favorable a position to meet the 
public desires from the standpoints’ 


| were invited to 
| Elks Club, 


of completeness and engineering 
skill as embodied in their present 


line of cars. 


BANQUETS FOLLOW 
JERSEY CITY SHOW 


Jersey City, N. J., Feb. 2.—The 
Jersey City Automobile Show had 
one of the most successful weeks 
that show has enjoyed in many 
years. In fact there were many 
dealers who claimed the show this 
year was even better than the shows 
held in past years, W. H. Mac- 
Naughton, M, H. (Pop) Lanning and 
Reuben Bennett of the executive 
committee felt that the success of 
the show indicates that considerable 
business is still being carried on and 
that better times are near. 

After the close Saturday night 
nearly all the sales organizations 
banquets at the 
Carteret Club, Plaza 
Hotel and other places. Walter 
Lightfoot of the Jersey City Storage 
Battery Company was elected as 
master of ceremonies and arranged 
for most of the parties. 

The honor of having the most 
Sales at the show was evenly divided 
among the Chevrolet organizations 
and the Dodge Brothers-Plymouth 
organizations. Chester Lanning 
claimed 26 sales for Chevrolet, while 
Everett Cox announced the same 
number of sales for the sales or- 
ganization he represented. 

Harold Williamson, Pierce-Ar- 
row; Ike Kassel, Cadillac, and Frank 
Hoonan of Franklin all considered 
they had spent a very satisfactory 
week at the show, Jack Kennedy, of 
Buick not only had a great week at 
the show, but also devoted some 
time to arranging an affair at the 
Elks Club of Hoboken for members 
of that organization. 


FEDERAL’S SHOWROOM 
‘EXHIBIT DRAWS CROWDS 
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The “triple line,” according to 
Henry Krohn, vice-president in 
charge of sales, includes an ex- 
ceptionally wide range of four wheel 
trucks of 1% to 7%-ton capacities’ 
priced from $670 up, a line of six 
wheel trucks with single drive, and 
six wheel trucks equipped with dual 
drive, with prices starting at $1,050... 

Federal thus offers a truck to 
meet exectly the individual require- 
ments of operators in every line of 
industry, according to Mr. Krohn, 
Worm, double reduction and bevel 
drive models are included, each of 
which features Federal All-Truck 
construction. 

All of the six wheel models boast 
six wheel hydraulic brakes as stan- 
dard equipment. These six-wheelert 
are also equipped with double rear 
springs of a design and construction 
which is patented by Federal, and 
include trunnion pins which are 
automatically lubricated by patented 
buil‘-in oil reservoirs. 


HUPP DEALERS TO HEAR 
BURRUS AND HANNA 
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nal of Commerce, and William B, 
Burrus, well-known sales analyst. 
Close to three hundred dealers will 
attend the luncheon. 

In addition to getting first-hand 
information on the company’s 1932 
plans, the sales organization will 
receive reports on the pubic accept- 
ance of the new Hupmobile models, 
which they are convinced are the 
most impressive in the history of 
that manufacturer. At company 
headquarters here it is stated that 
the 1932 models have met with in- 
stant and favorable response from 
both dealers and public. As a re- 
sult it is expected that this year 
will continue the start it has made 
toward hanging up a sales record 
for the _company's product, 


THIEN ENDS SERVICE WITH 
GENERAL MOTORS EXPORT CO. 


New York, Feb. 2.—Becauée of his 
desire to re-enter domestic adver- 
tising and merchandising, Robert R. 
Thien has left General Motors Ex- 
port Company, effective February 1. 


Eastern 
Automotive 
Parts 
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NEW LOW PRICES SPUR 


SALES, WILLYS REPORT; 
DEALER RALLY TONIGHT 
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into a most careful and critical buy- 


ing class.” 
Mr. 


economic situation. 
no more than was necessary, 
his automotive dollar. 


cylinder model down to $415, a 
notch below the similar mode] in 
the Ford line. 

Willys-Overland dealers to the 
number of more than one thousand 
will gather at their most auspicious 
banquet Wednesday evening in the 
Palmer House and for a number of 
reasons they are prepared to give 
vent to more enthusiasm than ever 
before. 

The dinner will be the twenty- 
fifth annual affair of its kind and 
the program will recognize that fact 
by being an elaborate piece of lit- 
erature carrying a silver motif. 
Of even more importance from a 
sales standpoint the factory and 
dealer organizations will be in high 
spirits through feeling they have 
called the turn of present day de- 
mands by entering this year with 
the lowest price sixes and eights on 
the market. This selling point is 
being especially stressed during 
show week at the Willys-Overland 
space in the Coliseum show as well 
as the special display the company 
is holding in the Hotel Sherman, 
where 14 passenger 
trucks are on exhibit. 

Important personages will occupy 
seats at the speakers’ table as 
special guests of the company and 
they will listen to talks by L. A. 
Miller, president; Vice-President 
Harper, and N. A. Beardsley, gen- 
eral sales manager, who will offici- 
ate as toastmaster. 

' An effort to secure John N. 
Willys, minister to Poland and 
chairman of the board of Willys- 


Overland, as a sneckeor was ucvlured 
today W Nave every probability of 


** success. 

Among other notables at the 
speakers’ table will be D. H. Kelly, 
vice-president Electric Auto Lite 
Company; C. A. Mininger, chairman 
of the executive board of Willys- 
Overland; Charles F. Glore, direc- 
tor of the company; J. H. Gerkens, 
vice-president and treasurer; J. A. 
Sheldon, works manager; A. J. 
Baker, chief engineer, and Ward M. 
Canady, president U. S. Advertising 
Corporation. 


ILLINOIS CAR, TRUCK 
SALES IN JANUARY 
DOUBLE DECEMBER, ’31 
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cent, In reading January sales! 
figures, it must be recollected that 
these do not give any picture of the 
stimulation in buying created by the 
automobile shows in various cities. 
The contribution of the shows will 
begin to appear with the February 
Sales figures. 


Harper explained that his 
company felt that in announcing the 
new low prices for Willys-Overland 
products it was meeting the current 
It was an ap- 
peal to the careful buyer, spending 
and 
determined to get the utmost for 
The Willys- 
Overland price cut carried one six-} 


cars and 3; 





SPARKS from the SHOW 
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get more lineage than Advertisers Incorporated, staff. With 
us on this occasion were Bill Moffett, Dudley Carson and 
Milt Morgan from Campbell-Ewald, Bill Leininger and 
Campbell Goldrick from U. 8. Advertising on Overland and 


Franklin, and Stanley Hedberg of Hudson-Essex. Now, 
there is talk of forming a union, since it has been discovered 
the other fellows have not horns and cloven feet. 


VANE DIRECTS ATTACK 
ON DEALER CONTRACT 
AT N. A.D. A. SESSION 


(Continued from Page 1) 


over by the Graham-Paige Motors 
Corporation for payment of a 10 
per cent. commission to his sales- 
men. A review of points at issue 
between the manufacturer, buyer 
and dealer regarding fleet discounts 
was presented by W. K. Frederick 
of Chicago, formerly connected with 
the Chevrolet Motor Company. 
Walter W. Head, president of the 
American Morris Plan Banking 
Association and former president of 
the American Bankers Association, 
was the speaker at the banquet 
which completed the two-day scs- 
sions. Milan V. Ayres, economic 
analyst, stated his belief that 1932 
will be a better year than 1931 for 
business in general and particularly 
so for the automobile industry. The 
American people, he said, have ac- 
cumulated a very large stock of 
worn-out, obsolete and obsolescent 
cars and many millions of them are 
both anxious and able to buy new 
cars, with this desire for new cars 
greatly strengthened by the superior 
quality and the marked mechanical 
improvements of the models now 
being offered. 


CONGRESS PLEDGES 
FAIR PLAY IN TAX 
AFFECTING INDUSTRY 





contract is exceeded in its injustice 
only by the old relationship between 
lord of the manor and vassal in the 
old feudal system. 

Vane added that although the 
new improved car models should 
prove a boon to the dealer and may 
account for new car sales of about 
two million durirz the present year, 
there is still hovering over the head 
of the dealer the unsound contract 
to which he is subjected by the fac- 
tory—unsound because among other 
things it gives the manufacturer the 
right of cancellation with or with- 
out cause upon thirty days’ notice, 
and enables the factory to leave new 
cars and parts in the dealers’ hands 
at time of cancellation, often lead- 
ing to smashout sales with the re- 

| sulting unstable local market for 
| the particular make. 

The speaker also protested against 
the power of dictatorship regarding 
the cost and sale price of new cars 
and parts and the annual quota of 
cars which the dealer is required to 
purchase to exercise the fleet dis- 
count provision at his own expense 
as well as the matter of from whom 
the dealer shall purchase his parts. 

Vane declared that even though 
manufacturers have often claimed | Parties. 
they would use commonsense and| Among those who have pledged 
discretion in je ee a _— the fullest and frankest considera- 
Clauses, he believes that in the past) tion of the evidence the industry 
Doar lace "hanes on’ aaa bas mustered in opposition to the 
dealers. ee “Sten tee ee 
: a oe Vice-President Charles Curtis, Sen- 
the dealer should be assured of a a a Sn oe 
definite closed territory, and that/,nq james Couzens of ee Senate 
the contract should operate for 4} pinance Committee Chairman 
fixed term of years, to be cancelled! yames w. Collier and James W 
only with sufficient reason bY| wcLaughlin of the House Ways and 
page or y= I a cease Means Committee, and many others. 
dealer inventory of new cars in that P<. a a er eee 
eee eet tae gue —_ _ Committee in Washington, leading 
mal requirements of the dealer as executives of the motor industry 
‘io enan ace aed. were given audience not only by 

Only by a definite revision of the these Congressional leaders, but also 
existing contracts will it be possible _ received at the Write House. 
to turn the buesiness of financing | ~™ ,°V®TY instance, legislative offi- 
wholesale purchases of the dealer cials revealed their awareness of the 
into bankers’ hands, leaving the re- basic position occupied by the indus- 
tail sales financing to the credit Ng yg Bacon dy no aa eg 

‘ ‘ = erally agree a e 
companies. Banks and bankers, ac strongest appeal of the National 


cording to Vane, should be the : 5 

dealers best friends, and the deal- —— hare of Commerce 

ers should cease the circulation of | (> a = at centering around 

rumors as to banking conditions in| ) e Gree me weemene tax would 

their districts, since these whisper- oo pe employment. Car makers 

ing campaigns have so often in the | ave taken the unqualified position 
| that the return of prosperity is 


past two years led to a run, and based : 
the resultant closing of many a po- | 2#Sed upon, first, a return of con- 
fidence and buying on the part of 


tentially solvent bank. 
The closing day’s sessions today | ‘ose able to buy; and, second, the 
were started with a complete demon- stimulating effect of this upon pro- 
duction and employment. 
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by Congressional leaders of both 
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for a super-fine oil (not 
@ grease) that prevents 
“gear scuffing” and 


properly lubricates both 
gears and bearings under 
presentday high pressures. 
Officially approved. as 
a Hypoid gear lubri- 
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scribed a plan which he has de- 
vised and which has been taken 


stration of a used car sales method 
evolved and presented by Harry G. 
PHILADELPHIA GROUP TO 
ENTERTAIN ASSOCIATES 


Moock, general sales manager of 
Plymouth Motors Corporation, with 
the assistanc&of a sales crew and 
a motion picture billboard and 
showroom display. Philadelphia, Feb. 2.— Associate 
During the afternoon the conven-| jobbers within a radius of ninety | 
tion heard from Edward Payton,|miles of Philadelphia are extremely | 
enthusiastic akout bringing their| 
dealers to the Philadelphia Auto- 
motive Equipment and Parts Show, 
March 8 t) 11, so they can “cash in 


management consultant of the N. 
on the 5 M’s for 1932,” according to! 


A. D. A., who discussed some of the 
Ralph E. McConnell, chairman of 


unsound business and accounting 
practices of the average dealer and 

the shop equipment promotion group | 
of the Middle Atlantic division. 


who summed up his analysis of the 
situation by stating that the average 

One of the improvements in the 
show plans for this year was the 


automobile purchaser will no longer 
pay a large margin of profit in buy- 

inviting of these associate jobbers to 
participate and co-operate by bring- 


ing his car, and said in the future 

the dealer must rely for increased 
ing along their salesmen for educa- 
tional purposes, and their dealers. 


returns upon a better relationship 
Other jobbers, who do not par- 


between himself and his manufac- 
turer, reduction of overhead and 

ticipate, are invited to attend the 
show as guests. 


c 





generally better business practices. 
A. M. Scholk of Los Angeles de- 





AUTOMOTIVE DAILY NEWS, WEDNESDAY, FEBRUARY 8, 1932 











































AVLOVSKI TO MANAGE 
CHICAGO PONTIAC ZONE 


Chicago, Feb. 2—W. L. Pavlovski 
has just been announced here as 
the new Chicago zone manager for 
Pontiac. His f2rma] presentaiion to 
the dealer organization was made 





P 


by W. A. Blees, vice-president in 
charge of sales. 
Pavlovski is one of the most 


widely traveled men in the industry, 
his first General Motors assignment 
in 1925 being in the Far Eas.ern 
division of Genera] Motors export 
in capacity of sales and distribution 
supervisor. The following year he 
organized the London branch of the 


as manager direc::r and _ there 
organized complete assembly opera- 
tions for all General Motors units 
For the past two years he has been 
with Pontiac as Cleveland zone 
manager. 


SAYS SHOW SALES 
INDICATE OWNERS 
REPLACING OLD CARS 


By GEORGE M. GRAHAM 
Vice-President in Charge of Sales 
Rockne Motors Corporation 
The closing of January and the 
opening of the Chicago show find 
the executive family of our company 
in excellent humor. 


We have watched the American 
people attend the automobile shows 
in far greater numbers than they 
did a year ago. We hear from other 


manufacturers that this public is 
not only looking, but is actually 
buying. We know from our own 


sales records that our product is 
meeting with favor; that our cars 
are being sold at a most satisfactory 
rate. 

Our car was announced to the 
public sixty-one days ago. It has 
been exhibited at shows and in 
showrooms less than half that pe- 
riod. It is a new product. Our 
dealers have been in the processes 
of organization. Yet the reports 
of actual retail sales for January 
have pleased us mightily. 


have been signed to sell Rockne 
Six automobiles. Our _ statistics 
show that the average worth of each 
of these dealers is $65,005.77. A bit | 
of simple arithmetic tells us that 
approximately $52,004,616 has been 
put behind our project by American 
automobile dealers—men and or- 
ganizations who feel the public 
pulse and know what price and type 
of car will sell. Such faith in our 
product and our project is very 
cheering. 


company as a clearing house for| 
Europe, India, Africa and the Far | 
East. In 1928 he was sent to Poland | 





More than 800 substantial dealers | 


|more thoroughly, that cars ot 





Our car is in the low-price group. 
We ‘promised that it would bring | 
quality to that group; that it would | 
be outstanding in dollar value. 

Our salesmen sold fifty-two cars 
during the New York show and. 
from the tremendous throngs that 
crowded the Rockne Six exhibits, 
gleaned more than 1,000 live pros- 
pects. In San Francisco's show, we 
were able to sell twenty-five cars 
at retail. Comparative sales have 
been made in all other shows to 
date. 

It was good news to learn that 17 
per cent. more people paid to visit 
the recent New York show than at- | 


15 


FIGHT ON MAPES’ TAX 
PROGRAM OUTLINED 
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to establish its headquarters and 
| perfect an organization to battle in- 
; creased taxation. A committee was 
|; appointed to direct the association’s 
| opposition to the Mapes committee 
| measures, which would put a weight 
|tax On motor vehicles and increase 
the gasoline tax. It was arranged 
j}also to have representation at the 
| bus-truck regulation hearings in the 
|Senate, also on a joint local com- 
'mittee in Virginia, where proposed 
increased fees threaten the prin- 
ciple of reciprocity. 

The committee appointed to offer 
|organized opposition to the Mapes 
}committee proposals includes Chair- 
|man Charles B. Buck, vice-president 


of the Merchants’ Transfer and 
Storage Company; Edgar Brawner, 
Charles P. Maloney, C. E. Fries, 


{Paul Lum and Jerome Fanciulli. 
|The association’s representative on 
| the joint committee is W. Spencer 
Brenizer. 

The bus-truck situation will come 
before the Senate Interstate Com- 
|}merce Committee next week, when 
ia bill by Senator Couzens (Rep., 
Mich.), chairman of the committee 
|to regulate interstate carriers, will 
|} be brought up for hearing. 

The McLeod financia] responsibil- 
ity for vehicle operators was also 
indorsed by the Commercia] Motor 
Vehicle Owners’ Association at its 


5 





| 
| 


| meeting. 


PATTERSON ELECTED SALES 
MANAGER AT RYCO, INC. 
Oakland, Ca‘., Feb. 2.—W. D. Pat- 
terson, Pacific Coast representative 
of the Zip Abrasive Company, re- 
signed that position today to become 
associated with Ryco, Inc., Ltd., 
here, manufacturers of shop equip- 
ment items. 


ED 


|tended the show of 193l—and that 


most manufacturers reported sales 
over 1931. 

Reports from every city where 
shows have been held indicate the 
same high enthusiasm and compara- 
tive buying that characterized the 
New York exhibition. In Boston, 
Brooklyn, Detroit, Philadelphia, San 
Francisco—every city that has 
staged a show sends forth the same 
indications that our motorists are 
ready to replace their cars. 

It is also good news to know that 
our people are shopping the shows 
the 
lower price group are receiving 
vastly more attention than ever be- 
fore and that every prospect is 
checking every car, feature for fea- 
ture, to learn the truth about value. 
Never has the demand for value 
been more marked. 

A nation going to market with a 
yardstick is a nation that is going 
to get somewhere. 

There can be no surer release from 
our depression than the recovery of 
the motor industry. Two billion dole 
lars spent for automobiles will re- 
lease many more billions—much of 
which is now being hoarded—for 
other products. When these dollars 
get on the march, we'll be on our 
way back to better, perhaps good 
times. 





Eastern 
Automotive 
Parts 
Terminal 
See Pages 8 and % 


SERVICE POLICY 


Fevriodice check 


dealer less with BIJUR 


MATIC CHASSIS 







“ups cost the 
AUTO- 
LUBRICATION 


and are more attractive to the 
car owner 


Bijur Lubricating Corporation 
22-08 Forty-third Ave., Long Island City, N. Y. 


Originators of Modern Chassis Lubrication 
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, HEADQUARTERS HEADQUARTERS 
DURING DURING 
CHICAGO CHICAGO 
SHOW SHOW 


PALMER HOUSE PALMER HOUSE 


NEW 


WILLYS-OVERLAN 


SIXES AND EIGHTS 
AND WILLYS-KNIGHTS 


There’s extra profit in selling 
the world’s lowest priced cars! 


Willys-Overland’s remarkably low prices will Sixes and Eights—Exclusive Twin Sleeve Motor 
increase dealer profits through stimulating in Willys-Knights—Speed, 70 to more than 80 
volume. Consider these other important selling miles an hour—Larger brakes — Silent trans- 
points: Silver Anniversary Models— Advanced mission — Quality finish, fine coachwork — 
free wheeling—Shatterproof safety glass— 100,- Roomy interiors—Soundproofed bodies—Velvet 
000 mile Silver Streak Motor in Willys-Overland mohair upholstery — Form fitting seats. 


a 


THESE PRICES MEAN VOLUME FOR LIVE DEALERS 


Willys-Overland Sixes Willys-Overland Eights 


2-passenger Roadster . . . $415 2-passenger Roadster .. . $695 | Coach. ....-.+-ee- 
4-passenger Sport Roadster . 595 4-passenger Sport Roadster . 975 2-passenger Coupe .... 745 
2-passenger Coupe . ... 515 2-passenger Coupe . .. - 745 4-passenger Coupe 
4-passenger Coupe ... . 545 4-passenger Coupe ....- 775 | Sedan. ... 2 ce ee 
: Ly ee ea ee a ae ee Custom Victoria (model 66-D) 1145* 
ee ee a eee All prices f. o. b. Toledo, Ohio Custom Sedan (model 66-D) . 1295* 







Twin Sleeve Willys-Knight 




























*These prices include Free Wheeling, Safety Glass, Bumpers, Six Wire Wheels with Tires, Ride Control—completely equipped 


Write or Wire for details of this profit-building franchise 


WILLYS=-OVERLAND, INC., TOLEDO, OHIO 






